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A  DOZEN  TIMES  A  YEAR  ...  ill  30  medical  and  dental  journals  . .  .  the 
story  of  vitamins  which  canned  foods  contain,  is  being  told  to  doctors 
and  dentists  through  Canco  advertising. 

The  same  story  is  presented  to  members  of  the  medical,  dental,  and 
nursing  professions  in  person  at  their  meetings.  And  wide  profes' 
sional  circulation  has  been  given  to  the  Canned  Food  Reference 
Manual,  published  by  Canco,  and  accepted  by  doctors  and  dentists 
as  an  authoritative  source  of  facts  about  canned  foods. 

Doctors  and  dentists  in  turn  are  telling  this  important  story  to  the 
public  .  .  .  telling  people  that  canned  foods  are  high  in  vitamin  cou' 
tent  .  .  .  rich  in  the  nourishing  elements  that  make  strong  bones 
and  healthy  bodies. 

The  spreading  of  this  knowledge  has  helped  to  overcome  many 
fears  and  prejudices  which  people  used  to  have  about  canned  foods. 

It  is  one  reason  why  more  canned  focda  are  consumed  in  America 
than  in  any  other  country  in  the  world.  Canco  is  glad  to  be  able  to 
do  its  share  in  bringing  to  light  the  true  story  of  what  the  can- 
ning  industry  is  doing  for  the  American  people. 

AMERICAN  CAN  COMPANY,  230^  Park  Avenue,  New  York,  N.  Y. 


SPRAGUE.  SELLS 


HAND  PACK  FILLER 

For  the  canner  of  a  general  line  and  also  many  specialty 
packers.  The  ideal  machine  for  whole  tomatoes,  cut 
beans,  cut  asparagus,  halved  or  sliced  peaches,  cherries, 
berries,  macaroni,  pickles,  cocoanut,  etc.  2  girls  can  fill 
1500  to  1800  cans  per  hour.  4  girls  can  fill  3000  to 
3600  cans.  A  sturdy,  fast  operating  machine  that  does 
a  good  job,  saves  time  and  improves  quality. 

NEW  ACCESSORIES 

Now  available  for  use  with  Hand  Pack  Fillers — Auto¬ 
matic  Screw  Feed  Hopper  for  cut  beans,  etc. — Automatic 
Packer-Briner — Automatic  Juicing  Attachment — Special 
attachments  for  glass  jar  filling — Ask  us  about  them. 

HAVE  YOU  A  FILLING  PROBLEM? 

Write  to  us  about  your  problems  in  filling.  We  will  send 
information  on  the  equipment  best  suited  to  your  par¬ 
ticular  needs.  Our  advisory  service  and  cooperation  are 
gladly  given. 

Modern  Canning  Equipment  for  All  Food  Products 


iBDREfiEirilDi 


(Sprague-Sells  Division) 
HOOPESTON,  ILLINOIS 

SEND  THE  COUPON  ■■■ 

FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL 

Please  send 

□  Full  details  of  the  Sprague-Sells  Hand  Pack  Filler. 

□  Your  complete  General  Catalog. 


HAMACUEK 


FEEDER 


DISTRIBUTO  R 


THE  FEEDER  THAT  SAVES  PEAS- 
IMPROVES  QUALITY-DECREASES 
BREAKAGE-IHCREASES  THE 
CAPACITY  OF  THE  VIHER 

Hamachek  Ideal  Viner  Feeders  with 
Distributors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
forkfuls  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 

This  steady,  even  feeding  is  very  impor¬ 
tant  and  consequently  over  Three  Thou¬ 
sand  Five  Hundred  Hamachek  Ideal  Vin¬ 
er  Feeders  with  Distributors  have  been 
manufactured  and  sold. 
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The  FINEST 

Foods  inMy 

Store  Are  In 
TIN  CANS 


TXT  HAT  does  Ihe  grocer  think  of  canned  foods?  He  thinks  they  are  tops 
^  ^  for  quality,  turn-over  and  profit.  He  prefers  canned  foods  on  his 
shelves  because  he  offers  variety. 

The  constant  improvement  of  canned  foods  is  appreciated  by  the  house¬ 
wife.  To  aid  you  in  improving  the  quality  of  your  pack  ...  to  work  out  your 
canning  problems  . . .  the  Heekin  Food  Research  Department  is  at  your  service. 

Heekin  Cans  .  .  .  millions  of  them  .  .  .  await  delivery  to  canneries  when 
the  crops  come  in.  Not  a  day  late  .  .  .  nor  an  hour  late  .  .  .  but  right  on  the 
dot  .  .  .  when  you  are  busiest  and  need  cans.  For  years  canners  have  learned 
to  forget  their  worries  when  their  cans  come  from  Heekin.  Why  not  think  of 
Heekin  the  next  time  you  think  of  cans? 


THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 


HEEKIN  EANS 
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ready  marketing  of  many  different  varieties  of 
vegetables,  fruits,  and  fruit  juices.  Thus  new 
opportunities  for  profit  have  been  provided. 

Continental  will  continue  to  further  your 
interests  by  its  unceasing  market  and  labora¬ 
tory  research.  And  as  the  demand  for  new 
products  becomes  evident— as  better,  more 
efficient  methods  of  canning  them  are  found— 
Continental's  customers  will  be  the  first  to 
receive  the  benefits  of  our  discoveries.  You 
should  be  interested. 


^  Directly  or  indirectly,  the  destiny  of  the 
seedman,  farmer,  canner,  and  can  manufac¬ 
turer  rests  with  the  housewife  —  the  ultimate 
consumer.  It  is  she,  in  the  final  analysis,  who 
determines  whether  we  have  produced  well. 

For  years  Continental  has  been  conscious 
of  the  consumer  response  to  any  new  develop¬ 
ment  which  would  better  preserve  the  appear¬ 
ance  and  flavor  of  canned  foods.  And  by 
constant  scientific  exploration  of  these  factors. 
Continental  has  prepared  the  way  for  the 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 

. .  _  . . J 
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EDITORIALS 


A  POLOGY  DUE? — In  an  effort  to  do  our  bit,  and 
because  the  situation  looks  dangerous  to  us,  we 
/  \  wrote  the  following  editorial.  To  some,  un¬ 

doubtedly,  it  may  seem  out  of  place  in  these  columns, 
but  we  do  not  think  it  is.  To  such  we  offer  an  apology, 
but  with  the  suggestion  that  they  fully  realize  the  situa¬ 
tion,  and  if  they  do  that  they  may  not  feel  offended. 
Of  course  our  country  may  escape  the  war  conflagra¬ 
tion,  the  canned  foods  industry  may  feel  no  effects 
I  whatever  of  the  world  cataclysm,  but  you  will  note  that 
f  the  Administration,  which  surely  has  more  and  better 
inside  information  of  what  is  taking  place,  and  of 
liabilities  for  the  future,  than  any  of  us  can  have,  has 
i  called  for  the  Conscription  of  all  over  18 — not  neces¬ 
sarily  as  soldiers,  but  to  serve  behind  the  lines,  and  for 
j  other  purposes.  That  announcement  came  after  the 
editorial  in  question  had  been  written,  but  it  strikes 
us  that  the  purpose  may  be  just  what  we  are  aiming  at. 
Anyway,  you  read  it,  think  about  it,  and  don’t  be 
afraid  to  call  us  to  time  if  you  think  we  have  let  our 
patriotism  run  away  with  our  better  judgement.  We 
i  started  several  times  to  “kill”  the  editorial,  but  just 
can’t. 

If  we  could  accomplish  what  we  aim  at  in  this 
editorial  we  know  that  we  would  not  only  be  doing  a 
big  bit  towards  preparedness,  but  would  be  directly 
helping  many  canners,  and  possibly  showing  other 
canners  that  their  own  deep  well  water  supplies  may 
become  a  God-send  to  their  neighborhood.  So  there  is 
a  tie-in  to  the  industry. 


WHAT  CAN  YOU  DO? — “Forewarned  is  fore¬ 
armed,”  and  we  cannot  get  too  much  of  that 
forewarning  if  we  expect  to  be  ready  when  our 
time  comes.  Too  much  of  this  horror  of  war  is  not 
goo  1  for  anyone,  and  we  like  it  less,  possibly,  than  you 
do,  who  would  prefer  us  to  talk  about  canned  foods, 
crc]is  and  possibilities,  new  laws  and  regulations,  etc. 
Bu.  if  we  are  not  to  be  caught  as  England  has  been 
cau  ht,  and  France  to  a  lesser  degree,  and  all  the  pres¬ 
ent’/  conquered  and  devastated  countries,  who  put  off 
ful’  ^reparations  for  what  they  clearly  saw  coming, 
but  vhich  they  soothed  themselves  with  saying,  “it 
cai  happen  here,”  we  too  will  be  caught  and  severely 
pu;  5hed.  We  can’t  wait  until  the  battle  begins;  that 
is  )  late  as  all  the  lessons  teach  us. 

^  ''  do  not  believe  that  we  will  have  great  need  for 
an  nmense  army  for  defense  against  the  German 
hoi  s,  with  their  tanks  and  bombers  as  we  have  seen 
use  this  past  month  in  Europe.  They  will  not  attempt 
to  Jp  that  immense  army  over  here;  but  they  will 


harass  us  in  other  ways.  They  will  attack  our  most 
sensitive  nerve,  the  money  nerve. 

We  may  expect  an  immediate  demand  for  the  sur¬ 
render  of  the  gold  shipped  to  us  by  the  countries  they 
have  conquered,  and  probably  as  additional  compen¬ 
sation,  the  payment  of  the  horde  of  gold  which  we  have 
told  the  whole  world  we  have  buried  in  this  country. 
And  of  course  we  will  refuse.  Then  we  may  expect 
to  see  them  use  the  combined  navies,  German,  French, 
Italian  and  in  all  probability  the  English,  as  plane  car¬ 
riers  to  get  within  striking  distances  of  our  shores, 
and  from  them  to  drop  incendiary  bombs  on  every  city 
and  vital  spot,  which  you  may  be  sure  they  have  fully 
mapped  in  detail  right  now. 

Now  let’s  see  what  this  could  mean,  and  where  you 
can  do  something.  The  first  thing  they  will  do  will  be 
to  attempt  to  blow  up  our  water  works,  and  at  the 
same  time,  of  course,  they  will  give  the  signal  to  their 
Fifth  Column  in  this  country,  to  co-operate  in  full  as 
it  has  done  in  all  nations.  Can  you  realize  what  it 
would  mean  to  interrupt,  or  what  is  more  likely, 
destroy,  the  water  systems  upon  which  the  people  in 
the  cities  in  particular  are  completely  dependent;  and 
not  just  the  cities  but  the  towns  and  hamlets?  Try 
to  picture  what  it  would  mean  to  be  without  water  for 
just  one  day.  These  traitors  have  been  trained  in  the 
parts  they  must  play,  and  we  wonder  if  the  water 
mains  and  supply  sources  are  not  even  now  mined, 
ready  to  be  blown  up  by  the  pressing  of  a  button,  at 
the  hands  of  such  traitors.  Baltimore  recently  built  a 
great  water  tunnel  to  bring  its  supply  from  some  miles 
north  of  the  City,  and  just  as  it  was  being  finished, 
there  was  an  explosion  of  dynamite  that  has  never  been 
explained,  as  far  as  we  know.  But  that  was  a  few 
years  ago.  The  question  is:  was  it  a  mine,  and  if  so 
was  the  planting  of  the  mine  carelessly  handled,  or 
was  it  a  mere  accident,  which,  however,  does  not  ex¬ 
plain  the  presence  of  a  large  amount  of  dynamite, 
unknown  to  the  builders. 

Their  next  objective — and  all  of  this  would  be  done 
to  intimidate  the  populace  and  force  acquiesence  with 
their  money  demands — might  be  the  power  plants,  so 
as  to  stop  all  production,  leave  the  country  in  darkness, 
and  render  thousands  of  industrial  water  pumps  inoper¬ 
ative.  Armament  plants,  food  plants  and  all  others 
might  be  added  to  the  list  in  a  lessening  degree.  Then 
would  follow,  or  rather  go  right  along  with  the  first 
blast,  a  flock  of  planes  dropping  incendiary  bombs  on 
the  cities,  and  with  no  water  to  fight  the  fires,  the 
result  would  be — what  happened  in  the  heart  of  the 
city  of  Brussels. 
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What  can  you  do?  In  cooperation  with  your  State, 
local  or  national  authorities  you  can  join  Vigilance 
Committees,  everywhere,  constantly  on  the  watch  to 
prevent  this  deviltry,  and  if  possible  help  to  investigate 
and  locate  any  sabotage  plans  now  laid  and  ready  to 
fire.  We  have  not  the  slightest  doubt  the  National 
Government  has  this  well  in  mind  and  will  use  the  army 
and  all  its  branches  to  guard  against  this  danger.  But 
it  needs  your  help,  for  it  cannot  have  too  much.  You 
feel  your  blood  run  hot  when  you  think  what  you  would 
do  if  an  invading  army  should  approach  our  shores ;  but 
if  you  intend  to  wait  until  you  see  long  lines  of  soldiers 
marching  to  attack  us,  you  will  wait  in  vain.  Here  is 
a  way  that  you  can  help  do  fine  guard  duty. 

Canners  are  leaders  in  their  towns:  let  them  take 
the  lead  in  organizing  the  community  for  training,  and 
under  instruction,  learn  how  to  patrol  and  guard  the 
various  danger  points.  Already  there  is  a  splendid 
movement  in  this  direction  in  some  States,  and  if  you 
love  your  country  and  want  to  see  it  remain  the  most 
enjoyable  place  on  earth,  you  owe  this  much  to  it  to 
make  that  condition  lasting.  But  the  great  point  is  to 
get  aroused,  and  to  arouse  every  American,  and  not  to 
wait  too  long,  as  did  those  other  countries.  There  is 
not  a  day  to  lose,  if  we  can  do  it  in  time,  even  now. 

Food  is  all  important,  and  we  will  need  every  pound 
that  can  be  produced  and  saved ;  but  you  owe  something 
to  your  country,  and  you  would  not  be  able  to  operate 
your  cannery,  or  any  other  plant  connected  with  this 
industry,  if  you  had  no  water,  light  and  power,  and 
transportation.  The  time  calls  for  more  than  our  own 
selfish  interest.  We  must — all  of  us — work  night  and 
day,  and  particularly  to  organize  our  community  into 
one  smoothly  working  mass,  so  that  every  community 
will  man  its  own  breastworks,  as  it  were,  in  protection 
of  all.  Don’t  wait  to  be  invited ;  get  out  and  start  work 
getting  your  forces  into  shape,  and  into  fine  working 
condition.  Our  enemy  is  from  within,  for  there  is  no 
section  of  the  country  that  has  not  a  well  trained,  ready 
to  start  at  a  moment’s  notice,  band  that  will  wreck  our 
country,  in  obedience  to  orders  from  Hitler.  It  is  hard 
to  believe  that  there  could  be  any  such  in  this  glorious 
and  happy  country,  but  so  were  other  countries  happy, 
and  now  they  are  enslaved  and  ruined.  And  the  work 
was  chiefly  helped  by  that  traitorous  Fifth  Column. 
You  have  seen  that  in  the  war  so  far,  so  this  is  not 
mere  red-baiting  as  so  many  might  try  to  make  you 
think.  If  we  can  only  get  the  people  aroused  to  the 
danger,  that  is  the  big  job.  And  the  danger  is  not 
imaginary,  make  no  mistake.  We  cannot  leave  this 
whole  job  to  our  Government,  to  the  army,  to  the  navy 
or  to  someone  else ;  this  calls  for  the  immediate  assis¬ 
tance  of  everyone  in  the  country.  If  ever  they  start 
blasting  your  city,  as  they  most  certainly  will,  they 
may  blast  your  office,  your  home,  kill  you  and  your 
family  and  relatives;  and  if  you  can  imagine  the  hor¬ 
rors  of  thirst — days  and  nights  without  water — you 
will  wish  that  you  had  enlisted  in  the  defense  of  all  that 
is  worthwhile,  and  had  not  left  it  to  someone  else  to  do. 

We  want  to  see  every  city,  town  and  hamlet  organ¬ 
ized  for  military  training,  so  that  all  may  know  how  to 
work  together  in  self  defense,  and  know  how  to  use 


firearms  if  needed.  That  can’t  be  done  if  you  wait  until 
Hell  breaks  loose. 

Let’s  have  Vigilance  Committees  operating  every¬ 
where  in  the  land :  to  help  patrol  these  vital  points,  and 
to  help  spot  the  traitors  in  our  midst,  all  under  the 
direction  of  the  authorities. 

Take  this  to  your  local  newspaper  and  suggest  he 
republish  it.  And  take  it  up  at  your  Golf  Club,  at  other 
clubs  and  other  organizations,  and  suggest  to  them  that 
groups  be  formed  for  training,  and  to  enlist  others  in 
the  community  to  form  these  Vigilance  Committees. 
Don’t  be  a  starry-eyed  innocent  who  believes  that 
nothing  of  the  kind  could  ever  happend  to  our  country, 
or  that  if  it  did  the  bombing  would  be  only  along  the 
coast  lines  and  not  in  the  center  of  the  country.  All 
those  mistakes  have  been  made  repeatedly  in  the  war 
thus  far ;  can’t  we  learn  ? 

What  we  here  suggest  is  in  the  nature  of  a  Home 
Guard,  to  work  with  and  through  the  constituted 
authorities.  You  know  we  have  to  be  on  guard  against 
this  hidden  enemy  (Germany  could  do  but  little  without 
him) — Well!  There  is  more  to  defense  than  building 
battleships,  aeroplanes  and  armament — all  of  us  must 
work  and  help. 

SUGGESTED  ASPARAGUS  AMENDMENT  FILED 

As  a  result  of  the  hearing  held  for  the  purpose  of  changing 
the  Standard  of  Identity  for  canned  asparagus,  the  Presiding 
Officer  has  concluded  that  because  the  length  of  stalk  or  spears, 
tips  and  cuts,  as  they  appear  in  the  original  requirements  are 
unsuitable  for  packing  without  crushing,  they  should  be  changed 
from  “four  inches”  for  stalks  and  spears  to  “3%  inches  or  more 
of  the  upper  end.”  For  tips,  “change  from  3%  inches”  to  “not 
less  than  2%  inches  but  less  than  3%  inches  of  the  upper  end.” 
For  points,  from  “3%  inches”  to  “less  than  2%  inches  of  the 
upper  end.” 

Interested  parties  may  submit  written  objections  to  the  fore¬ 
going  changes  by  filing  them  in  quintuplicate  with  the  Hearing 
Clerk,  Office  of  the  Solicitor,  United  States  Dept,  of  Agriculture, 
Washington,  D.  C.,  within  ten  days  after  receipt  of  the  June 
18th  Federal  Register  in  which  the  suggested  Amendment 
appears. 

SUGGESTED  CHANGES  IN  CHERRY  STANDARDS  FILED 

The  Presiding  Officer  at  the  hearing  for  Amendments  to  the 
Standard  of  Identity  for  canned  cherries  has  concluded  that 
“red  sour”  cherries  may  also  be  identified  as  “red  tart”  cherries 
and  has  filed  such  a  suggested  Amendment  with  the  Secretary  of 
Agriculture.  He  has  also  filed  a  suggested  change  for  the 
count  of  pits  or  pieces  of  pits  in  the  product. 

Interested  parties  were  given  five  days  after  receipt  of  the 
June  18th  issue  of  the  Federal  Register  in  which  the  sugge.^ted 
Admendments  appeared  to  file  objections. 

CALENDAR  OF  EVENTS 

JUNE  26,  1940 — June  Meeting,  Association  of  New  York  State 
Canners,  Hotel  Seneca,  Rochester,  New  York. 

JUNE  26,  1940 — Spring  and  Summer  Meeting,  Ozark  Ca*  lers 
Association,  Colonial  Hotel,  Springfield,  Missouri. 

JUNE  26,  1940 — Mid-year  Meeting,  National  Pickle  Parkers 
Association,  Palmer  House,  Chicago,  Illinois. 

JULY  17,  1940 — Mid-Summer  Meeting,  Tri-State  Packers  .  -sso- 
ciation,  Talbot  Country  Club,  Easton,  Maryland. 

OCTOBER  14-16,  1940 — Annual  Convention,  National  As.  ocia- 
tion  of  Food  Chains,  location  to  be  decided  at  later  date. 
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"WAR"  CLAUSE  FOR  CONTRACTS 

Suggested  Clause  Drawn  to  Cover  All  Contingencies  That  Might  Arise 

From  N.  C.  A.  Information  Letter  of  June  15th,  19^0. 


During  recent  weeks  the  Association  has  received 
a  number  of  inquiries  from  its  members  con¬ 
cerning  possible  clauses  that  could  be  added  to 
future  sales  contracts  to  protect  the  canner  in  the  event 
war,  a  national  emergency,  or  the  current  rearmament 
program  should  prevent  the  canner  from  fulfilling  all 
of  his  future  contract  commitments. 

The  problems  that  the  canning  industry  will  face, 
should  the  United  States  become  a  belligerent  or 
should  a  national  emergency  arise  as  a  result  of  the 
hostilities  abroad,  have  already  been  considered  and 
discussed  by  the  Administrative  Council  and  by  the 
Board  of  Directors.  At  the  request  of  the  Administra¬ 
tive  Council,  the  Association’s  counsel  submitted  a  sug¬ 
gested  contract  clause  at  the  January  meeting  in 
Chicago.  While  at  that  time  no  immediate  action  on 
the  clause  was  deemed  necessary,  the  Board  of 
Directors  suggested  that  the  clause  be  published  for 
the  information  of  the  industry.  This  was  done  in  the 
hi  formation  Letter  of  February  17,  1940. 

As  was  pointed  out  in  the  discussion  published  in 
February,  there  are  a  number  of  contingencies  that 
might  arise  in  the  event  of  a  national  emergency,  which 
would  prevent  canners  from  fulfilling  their  future 
contract  commitments.  In  the  first  place,  the  Presi¬ 
dent  would  have  the  power  to  commandeer  or  requisi¬ 
tion  a  canner’s  entire  production,  or  possibly  even  to 
take  over  and  operate  canning  plants. 

In  addition,  if  the  practice  of  the  last  war  is  followed, 
the  administration  might  make  “requests”  or  “friendly 
commandeers”  of  canners  for  the  delivery  to  the  gov¬ 
ernment  of  a  portion  of  their  production.  While  com¬ 
pliance  with  these  “friendly  commandeers”  might  not 
be  legally  obligatory,  canners  undoubtedly  would  com¬ 
ply,  and  it  is  not  at  all  clear  that  such  voluntary  com¬ 
pliance  legally  relieves  the  canner  of  his  obligation  to 
fuliill  his  other  contract-commitments. 

'"inally,  government  regulations  or  restrictions 
ai  -licable  to  other  industries,  or  the  large  government 
pp  '  bases  of  various  commodities,  might  result  in  the 
sc  '  'city  or  the  increase  in  the  prices  of  raw  materials, 
ag  n  preventing  the  canner  from  fulfilling  his 
CO  racts. 

1  meet  these  possibilities,  the  following  clause  was 
sp  ested  by  the  Association’s  counsel: 

“If,  as  the  result  of  any  war  in  which  the  United 
ates  becomes  a  belligerent  or  during  any  national 
lergency  proclaimed  by  Congress  or  the  Presi- 
nt  arising  out  of  any  foreign  wars,  (1)  Seller’s 
ctory  or  factories  or  all  or  any  portion  of  Seller’s 
i  oduction  are  commandeered  or  requisitioned  by 


the  Federal  Government;  or  (2)  Seller’s  produc¬ 
tion  or  sales  are  regulated  or  restricted  by  the 
Federal  Government;  or  (3)  Seller,  in  compliance 
(whether  such  compliance  is  mandatory  or  not) 
with  any  government  request,  order,  contract, 
allotment,  notice,  or  ‘friendly  commandeer’  re¬ 
ceived  in  writing  after  the  date  of  this  contract, 
delivers  to  or  reserves  for  the  government  all  or 
any  portion  of  Seller’s  production;  or  (4)  Seller 
with  reasonable  effort  and  at  reasonable  cost  is 
unable  to  obtain  the  raw  materials,  supplies,  fuel, 
labor,  or  transportation  necessary  to  enable  it  to 
fulfill  its  contracts;  and  as  a  result.  Seller  is  un¬ 
able  to  fulfill  all  of  its  contract  commitments  to  all 
purchasers  of  any  article  covered  by  this  contract, 
Seller  shall  pro-rate  among  all  such  purchasers  its 
available  supply,  if  any,  of  such  article,  and  a 
delivery  of  Buyer’s  pro-rata  share,  if  any,  shall 
constitute  a  full  performance  of  this  contract.  If 
under  the  conditions  specified  there  is  no  available 
supply  to  be  pro-rated.  Seller  shall  not  be  liable  for 
failure  to  deliver.” 

This  clause  seeks  to  cover  all  contigencies  that  might 
arise.  It  relates  not  only  to  formal  government  com¬ 
mandeers  or  regulation  of  production,  but  also  to  the 
so-called  “friendly  commandeers,”  and  to  the  possibility 
that  there  may  be  a  scarcity  of  raw  materials.  It  is 
believed  that  this  contract  clause  will  afford  canners 
adequate  protection. 

This  clause  has  not  been  approved  by  either  the 
Board  of  Directors  of  the  National  Canners  Associa¬ 
tion  or  the  Joint  Conference  Committee  of  Canners  and 
Distributors,  nor  has  any  recommendation  as  to  its 
use  been  made  by  either  of  these  organizations. 


CALCIUM  CHLORIDE  AN  OPTIONAL  INGREDIENT 
OF  CANNED  TOMATOES 

Secretary  of  Agriculture,  Henry  A.  Wallace,  has  ordered  that 
the  amendments  to  the  standard  of  identity  for  canned  tomatoes, 
as  herein  promulgated,  become  effective  on  the  ninetieth  day 
after  the  order  is  published  in  the  Federal  Register  (June  19th, 
1940).  This  means  that  the  amendments  will  become  effective 
on  September  17th,  1940.  The  amended  standard  will  read  as 
follows : 

53.04.0  Canned  Tomatoes — Identity;  label  statement  of  optional 
ingredients. 

(a)  Canned  tomatoes  are  mature  tomatoes  of  red  or  reddish 
varieties  which  are  peeled  and  cored  and  to  which  may  be  added 
one  or  more  of  the  following  optional  ingredients: 

(1)  The  liquid  draining  from  such  tomatoes  during  or  after 
peeling  or  coring. 
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(2)  The  liquid  strained  from  the  residue  from  preparing  such 
tomatoes  for  canning,  consisting  of  peeling  and  cores  with  or 
without  such  tomatoes  or  pieces  thereof. 

(3)  The  liquid  strained  from  mature  tomatoes  of  such 
varieties. 

(4)  Purified  calcium  chloride,  in  a  quantity  reasonably  neces¬ 
sary  to  firm  the  tomatoes,  but  in  no  case  more  than  0.07  per  cent 
(calculated  as  anhydrous  calcium  chloride)  of  the  weight  of  the 
finished  canned  tomatoes. 

It  may  be  seasoned  with  one  or  more  of  the  optional 
ingredients 

(5)  Salt. 

(6)  Spices. 

(7)  Flavoring. 

It  is  sealed  in  a  container  and  so  processed  by  heat  as  to  pre¬ 
vent  spoilage. 

(b)  When  optional  ingredient  (2)  is  present,  the  label  shall 
bear  the  statement  “With  Added  Strained  Residual  Tomato 
Material  from  Preparation  for  Canning.”  When  optional  ingre¬ 
dient  (3)  is  present,  the  label  shall  bear  the  statement  “With 
Added  Strained  Tomatoes.”  When  optional  ingredient  (4)  is 
present,  the  label  shall  bear  the  statement  “Trace  of  Calcium 
Chloride  Added”  or  “With  Added  Trace  of  Calcium  Chloride.” 
When  optional  ingredient  (6)  or  (7)  is  present,  the  label  shall 
bear  the  statement  or  statements  “Spice  Added”  or  “With  Added 
Spice,”  “Flavoring  Added”  or  “With  Added  Flavoring,”  as  the 
case  may  be.  If  two  or  more  of  optional  ingredients  (2),  (3), 
(6),  and  (7)  are  present,  such  statements  may  be  combined,  as 
for  example  “With  Added  Strained  Tomatoes,  Residual  Tomato 
Material  from  Preparation  for  Canning,  Spice  and  Flavoring.” 
In  lieu  of  the  word  “Spice”  or  “Flavoring”  in  such  statement 
or  statements,  the  common  or  usual  name  of  such  spice  or 
flavoring  may  be  used.  Wherever  the  name  “Tomatoes”  appears 
on  the  label  so  conspicuously  as  to  be  easily  seen  under  cus¬ 
tomary  conditions  of  purchase,  the  statement  or  statements 
herein  specified  showing  the  optional  ingredients  present  shall 
immediately  and  conspicuously  precede  or  follow  such  name, 
without  intervening  written,  printed,  or  graphic  matter. 


MOLD  COUNT  IN  TOMATO  PRODUCTS  STIFFENS 

Frutn  Food  ami  Drag  Admiaiatrution 

The  Food,  Drug,  and  Cosmetic  Act  defines  a  food  product 
as  adulterated  if  it  consists  in  whole  or  in  part  of  a  filthy, 
putrid,  or  decomposed  substance.  In  the  application  of  the 
same  provision  in  the  Food  and  Drugs  Act  of  1906,  it  was 
announced  on  May  14,  1931,  that  proceedings  would  be  recom¬ 
mended  against  tomato  products  if  mold  filaments  were  present 
in  more  than  50  per  cent  of  the  microscopic  fields.  On  July  27, 
1938,  it  was  announced  in  connection  with  tomato  juice  that 
pending  consideration  of  a  further  lowering  tomato  juice  would 
be  regarded  as  adulterated  when  mold  filaments  are  present  in 
more  than  25  per  cent  of  the  fields.  Since  these  announcements 
material  improvements  have  been  effected  by  the  industry.  In 
the  light  of  these  advances,  these  mold  count  limits  are  now 
unjustifiably  liberal. 

During  the  coming  1940  season,  and  pending  consideration  of 
further  reductions  after  this  season,  actions  under  the  Act  will 
be  instituted  against  tomato  catsup,  puree  and  paste  if  mold 
filaments  are  present  in  more  than  40  per  cent  of  the  micro¬ 
scopic  fields,  and  in  the  case  of  tomato  juice  if  mold  filaments 
are  present  in  more  than  15  per  cent  of  the  microscopic  fields. 

Comminuted  tomato  products  are  often  used  in  the  fabrication 
of  other  food  products  such  as  tomato  soup,  beans  with  pork, 
spaghetti  sauce,  etc.  The  use  of  comminuted  tomato  products 
with  mold  counts  in  excess  of  the  above  limits  in  the  manufac¬ 
ture  of  other  foods  constitutes  adulteration.  Action  has  been 
and  will  continue  to  be  taken  against  foods  in  which  illegal 
comminuted  tomato  products  have  been  used. 


Distributors  Activity 

THE  NEW  A  &  P  “PLEDGE” 

Considerable  controversey  has  developed  among  manufacturers 
of  food  products  with  respect  to  the  “pledge”  which  A  &  P  is 
currently  demanding  from  those  from  whom  it  buys  goods.  The 
document  is  appended  to  a  letter  which  the  tea  company  has 
sent  to  all  sellers,  wherein  the  chain  defines  its  position  with 
respect  to  the  Robinson-Patman  Act.  The  letter  follows: 

“As  you  have  no  doubt  heard,  the  United  States  Supremo 
Court  on  January  30,  1940  declined  for  the  second  time  to 
review  the  Federal  Trade  Commission’s  brokerage  case  against 
this  Company.  This  means  that  the  decree  of  the  Third  Circuit 
Court  of  Appeals,  affirming  the  Commission’s  order  is  now  in 
effect,  and  needless  to  say  the  Great  A  &  P  Tea  Company  in¬ 
tends  to  obey  this  decree  in  full,  both  in  letter  and  spirit. 

“The  decree  provides,  in  substance,  that  the  Company  may 
not  purchase  at  any  price,  nor  receive  any  discount  or  allowance, 
which  reflects  in  whole  or  in  part  brokerage  currently  being  paid 
by  sellers  on  their  sales  to  other  buyers  thi’ough  brokers.  It 
does  not  prohibit  the  Company  from  receiving  from  sellers 
prices,  discounts  or  allowances  reflecting  savings  other  than 
brokerage.  Thus,  savings  resulting  from  the  large  quantities 
which  this  Company  purchases  may  still  legitimately  be  passed 
along  by  sellers  to  the  Company,  as  may  also  savings  in  the  cost 
of  handling,  billing,  labelling,  shipping,  credit,  rejections, 
delivery,  manufacture,  telephone,  telegraph,  salesmen’s  com¬ 
missions,  salaries  and  travel,  samples,  and  similar  items.  It  will 
be  the  policy  of  the  Company  to  purchase  from  sellers  for  cash 
at  the  lowest  lawful  price  which  they  are  willing  to  offer  or 
accept,  taking  advantage  of  all  of  the  above-mentioned  savings 
exclusive  of  brokerage,  and  taking  advantage  also  of  all  lawful 
fluctuations  in  market  prices. 

“Because  the  Third  Circuit  Court’s  decree  applies  solely  to 
brokerage  savings,  it  does  not  affect  the  Company’s  dealings 
with  exclusively  direct  sellers  who  use  no  brokers.  A  number 
of  sellers,  for  example,  sell  to  their  small  accounts  entirely 
through  their  own  staffs  of  salesmen.  On  sales  to  this  Com¬ 
pany  through  its  field  buying  offices  where  no  salesmen  are 
needed,  such  sellers  realize  substantial  savings  in  cost  which 
they  are  free  to  pass  along  to  the  Company.  Sellers  who  handle 
their  small  acounts  through  brokers,  however,  are  prevented 
from  giving  the  Company  one  of  the  most  important  savings  in 
cost  which  they  experience  in  using  the  Company’s  field  offices, 
namely  the  saving  in  brokerage.  Normally,  therefore,  the  seller 
who  sells  exclusively  through  salesmen  will  be  able  to  pass 
along  a  greater  amount  of  savings  to  the  Company  than  the 
seller  who  uses  brokers.  Moreover  since  a  strict  view  of  the 
Robinson-Patman  Act  would  not  permit  a  seller  to  discriminate 
in  price  to  meet  competition  unless  his  competitor’s  price  was 
also  discriminatory,  sellers  who  use  brokers  will  not  be  able 
safely  to  meet  the  prices  of  dii-ect  sellers  to  this  Company  unless 
they  reduce  their  entire  price  level  on  sales  through  brokers  as 
well  as  on  direct  sales. 

“Since  this  Company’s  interest  is  to  purchase  its  goods  at  ’be 
lowest  price  permitted  by  law,  so  that  it  may  in  turn  sell  at 
reasonable  prices  to  the  consumer,  it  will  purchase  as  mucb  as 
possible  from  sellers  who  use  no  bi’okers  in  preference  to  sel'  'vs 
who  use  them.  The  Company  will  not,  however,  enter  into  ‘.y 
express  or  implied  contract  with  any  seller  binding  the  S’ tier 
directly  or  indirectly  to  cease  dealing  through  brokers,  or  agi  ?e- 
ing  to  deal  or  refrain  from  dealing  with  any  seller  depeno  ng 
upon  whether  or  not  he  u.ses  brokers.  The  Company  siiv  iy 
takes  this  occasion  to  announce  its  purchasing  preference,  1  av- 
ing  each  seller  free  to  conduct  his  business  as  he  pleases. 

“In  carrying  out  its  policy  of  strict  compliance  with  ne 
Robinson-Patman  Act  and  the  Court’s  decree,  this  company  n.  ist 
have  the  whole-hearted  co-operation  of  those  from  whom  it  1  ys 
merchandise.  A  &  P  has  no  access  to  any  seller’s  books  ad 
hence  no  way  of  being  sure  that  any  price  or  discount  off  .'d 
to  it  is  legal  other  than  the  assurance  of  the  seller  that  th  is 
true.  We  therefore  ask  that  you  sign  the  form  at  the  bo',  m 
of  this  letter  and  return  one  copy  to  us,  giving  us  your  assur;.  .ce 
that  your  prices,  discounts  and  allowances  to  this  Compan.-  in 
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the  future  will  be  in  line  with  the  Robinson-Patman  Act  and  the 
Court’s  decree.  .  . 

The  form  appended  to  the  above  letter  follows: 

“To  The  Great  Atlantic  &  Pacific  Tea  Company: — 

“We  have  read  the  foregoing  letter  and  agree,  on  behalf 
of  ourselves  and  all  of  our  branches  and  affiliated  and 
controlled  companies,  to  cooperate  fully  with  the  Great 
Atlantic  &  Pacific  Tea  Company  in  complying  with  the 
Robinson-Patman  Act  and  the  Third  Circuit  Court  of 
Appeals’  decree.  We  hereby  assure  Tbe  Great  Atlantic  & 
Pacific  Tea  Company  that  we  and  all  of  our  branches 
and  affiliated  and  controlled  companies  will  under  no  circum¬ 
stances  offer  or  give  it  any  allowances  or  discount  in  lieu 
of  bi’okerage,  or  any  price,  discount,  allowance,  payment 
or  other  concession  which  reflects  in  whole  or  in  part  any 
brokerage  or  brokerage  savings,  or  which  otherwise  violates 
the  Robinson-Patman  Act.” 

While  the  chain’s  letter,  on  the  surface,  is  a  routine  move  to 
comply  with  the  anti-discrimination  law,  many  manufacturers 
profess  to  see  in  it,  particularly  in  the  third  paragraph,  a  num¬ 
ber  of  inferences,  unrelated  to  brokerage,  which  have  yet  to  be 
substantiated  by  F.T.C.  or  court  rulings. 

LOSS  LEADER  SELLING  UNDER  FIRE 

New  York:  A  call  for  the  elimination  of  loss  leader  selling 
in  food  retailing  was  made  by  Mrs.  R.  M.  Kiefer  of  Chicago, 
Secretary-Manager  of  the  National  Association  of  Retail  Gro¬ 
cers,  in  her  report  to  the  Association’s  43rd  annual  convention  at 
the  Hotel  Pennsylvania,  June  17th. 

“Everyone  connected  with  the  retailing  of  food  is  determined 
to  see  that  loss  leader  selling  is  eliminated,”  she  declared.  “In 
that  classification  of  ‘everyone’  I  include  all  who  really  want 
consumers  to  receive  a  square  deal,  to  see  that  farmers  get  a 
reasonable  return  for  their  labor,  and  to  see  that  retailing  is 
relieved  of  this  element  of  racketeering. 

PRAISES  FOOD  STAMP  PLAN 


HAYNIE  HOT-WATER  TOMATO  SCALDER 

The  most  practical  Hot  Water 
Scalder  on  the  market.  Con¬ 
trols  length  of  scalding  time 
of  tomatoes  depending  upon 
the  degree  of  ripeness. 

Increases  yield-saves  steam. 

Write  for  copy  of  our  IS^o.  600  Catalog 

A.  K.  ROBINS  &  CO.,  INC., 

Manufacturers  of  Canning  Equipment 

BALTIMORE,  MD. 


Mrs.  Kiefer  praised  the  Food  Stamp  Plan,  because  it  serves 
the  following  thi’ee-fold  purpose:  “1.  A  very  humane  one  of 
feeding  the  needy  of  the  country  and  giving  them  a  more 
balanced  diet,  as  well  as  more  food;  2.  Relieving  the  farmers 
of  the  distress  of  surplus  crops;  and  3.  Handling  this  surplus 
through  regular  distributive  channels,  to  avoid  waste,  spoilage, 
duplication  and  loss.” 

WORKING  WITH  CONSUMERS 
The  National  Association  of  Retail  Grocers  is  telling  the  story 
of  business  to  consumers  generally,  the  speaker  said.  “I  do 
not  believe  it  is  necessary  for  us  publicly  to  argue  or  disagree 
with  the  professional  consumers  who  call  all  business  men 
‘cheats’;  term  all  advertising  ‘untruthful’;  and  would  have  the 
American  people  believe  that  consumers  are  being  made  the 
‘goat’  in  every  instance. 

“What  every  consumer  in  any  class  wants  is  information  on 
now  foods,  on  ideas  for  new  uses  of  ■well-known  foods.  She  needs 
to  'mow  the  portions  in  the  packages  and  cans,  but  she  is  not 
I'aHicularly  concerned  with  the  source  of  the  merchandise.  She 
do' s  want  to  know  why  she  can  find  the  same  branded  item  at 
ha  if  a  dozen  different  prices;  if  she  goes  to  half  a  dozen  different 
St'  •fs. 

I  should  like  to  point  out  here  and  now  that  the  consumer  is 
no  a  stranger.  You  are  consumers,  and  you  have  similar 
qu  dions  in  your  own  mind  when  you  go  to  other  retail  stores, 
th  "  other  retailers  have  in  their  minds  when  they  come  to 
yc  grocery  store. 

n  other  words,  it  appears  that  the  big  need  today  is  for 
‘ci  omer  information’ — more  than  for  ‘consumer  information.’  ” 

“WE  MUST  PREPARE  NOW'” 
nese  are  no  ordinary  times  through  which  we  are  passing,” 
si  eclared.  “It  is  as  clear  as  anything  can  be  that,  whether 
'et  into  this  war  or  not,  and  irrespective  of  how  long  it 
la  or  of  which  side  wins,  we  are  confronted  with  wholly  new 
ai  mprecedented  problems. 

therefore  wish — with  all  the  earnestness  and  sincerity  I 
ca  ommand — to  underline  President  Vander  Hooning’s  call  for 
pu  seful  co-operation  and  vigorous  action.  We  must  prepare 
nc  not  only  against  the  known,  but  against  the  unknown 
thi  ts  to  our  business  and  way  of  life.” 
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A  NEW  TWO-WAY  LABEL 

By  ^^BETTER  PROFITS’^ 

Special  Correspondent  of  “The  Canning  Trade” 


IN  article  of  June  10th,  “A-B-C  Labeling  and  the  Con¬ 
sumer,”  I  said  nothing  about  a  type  of  labeling  that 
is  surely  in  line  with  the  tempo  of  the  times.  Do  not 
stop  reading  here,  as  what  I  have  to  say  tonight  will 
in  no  way  cover  ground  already  written  about  and 
ready  for  the  closed  file.  Continue  and  learn  again 
that,  there  is  something  new  under  the  sun  of  labeling 
canned  foods ! 

Twenty  years  ago  when  a  retail  salesman  caught  two 
or  more  Brooklyn  retail  grocers  talking  quietly  in  the 
rear  of  a  store  you  could  bet  dollars  to  doughnuts  that 
the  sole  topic  of  conversation  was  a  rumor  that  a  hated 
chain  store  was  soon  to  be  established  in  the  neighbor¬ 
hood.  About  ten  years  ago,  here  and  there  in  the 
United  States  among  retail  grocers,  you  saw  the  same 
small  gatherings,  you  overheard  the  same  conversa¬ 
tions,  but  then  they  were  made  up  of  rumors  that  so 
and  so  was  going  to  establish  a  super  market  in  the 
locality.  Of  course,  in  one  city  and  another  we  had 
super  market  operations  before  that,  but  their  growth 
has  been  more  rapid  since  then. 

More  than  twenty  years  ago  The  United  Cigar 
Stores  Company  brought  order  out  of  chaos  in  the 
retailing  of  cigars,  cigarettes  and  tobaccos  as  well  as 
smoking  accessories.  Independent  dealers  in  those 
commodities  in  neighborhoods  where  they  wished  to 
remain  profitably  in  business  were  compelled  to  clean 
up  their  stores,  place  humidors  in  their  cases,  hand  the 
box  of  cigars  to  the  customer  for  his  selection  instead 
of  taking  several  out  of  the  box  and  throwing  them  on 
the  counter  for  the  waited  selection  of  the  buyer.  The 
retailing  of  tobacco  took  on  a  new  phase  in  retail  stores, 
users  of  the  weed  were  better  served  than  before.  The 
same  thing  happened  in  the  field  of  retailing  of  foods. 
Independent  dealers  took  stock  of  their  store  interiors 
and  exteriors,  adopted  chain  store  methods  of  serving 
the  public,  and  back  and  forth  the  pendulum  of  public 
favor  has  swung,  first  to  the  chain,  then  to  the  inde¬ 
pendent  and  so  on. 

Lately  as  we  have  mentioned,  the  swing  seems  to  be 
toward  the  larger  operation.  The  self-serve  store,  well 
stocked  has  been  adopted  by  independent  and  chain 
alike  until  today,  in  all  parts  of  the  country  you  will 
find  them  patronized  by  some  of  the  best  people  in  town. 
Definitely,  we  should  realize  the  larger  type  of  food 
store,  the  store  of  mass  selling  displays,  is  here  to  stay 
for  some  time  at  least.  So  far  I  have  found  just  one 
canner  who  has  realized  this  and  taken  steps  to  keep 
in  line  with  the  march  of  progress  in  labeling. 

Today  in  looking  over  twenty-five  or  more  different 
labels,  on  canned  foods  principally  and  dried  fruits  as 
well,  I  was  struck  with  several  differences  between  the 
practices  of  leading  canners  and  smaller  ones  as  well. 


In  the  main,  Libby,  McNeil  and  Libby  have  taken  steps, 
in  connection  with  their  new  label,  to  make  it  easily 
displayed  to  very  good  advantage.  In  the  majority  of 
instances  they  have  adopted  the  double  vignette  on 
labels.  As  a  consequence,  clerks  stocking  the  ordinary 
shelves  find  it  easier  to  display  the  line,  find  their  time 
for  facing  labels  is  shortened,  that  the  whole  operation 
of  opening  the  shipping  container,  placing  the  goods  on 
the  shelves  and  then  doing  something  else  is  reduced 
to  a  minimum.  Not  so  much  can  be  said  for  Del  Monte, 
very  little  if  anything  for  Pratt  Low  Preserving  Com¬ 
pany,  a  whole  lot  for  Dole  and  his  fancy  line  of  Hawai¬ 
ian  Pineapple.  My  hat  is  off  to  Libby  and  Dole  for  a 
good  job  of  placing  double  vignettes  on  their  labels 
for  a  majority  of  their  products. 

Del  Monte  may  argue  that  they  have  so  much  to  say 
on  their  labels,  all  matter  in  which  the  user  ought 
to  be  interested,  that  they  really  do  not  have  room  to 
use  a  double  vignette.  But  Libby  have  about  the  same 
problem  and  they  have  solved  it  very  nicely,  thank  you ! 
Many  smaller  canners  have  seen  the  light,  adopted  the 
double  vignette  and  are  in  line  for  commendation  by  all 
grocers  and  distributors  of  canned  foods  at  retail.  Also 
for  increased  sales  and  profits  in  the  end.  More  power 
to  them!  You  need  not  think  that  canned  foods  are 
alone  in  this  taking  of  forward  steps  in  labeling,  or  for 
the  necessity  for  doing  it.  Blue  Ribbon  Seeded  and 
seedless  raisins  in  paper  cartons  are  double  faced,  pack¬ 
age  tea  is  double  faced  and  I  could  go  on  and  name 
hundreds  of  food  manufacturers  who  have  seen  the 
light  and  adopted  the  way  of  labeling  that  makes  for 
the  greatest  convenience  in  placing  the  goods  on  display. 

One,  and  as  far  as  I  know  only  one  canner  has  taken 
steps  to  go  the  field  one  better  in  recognizing  the  trend 
toward  larger  markets  to  which  I  have  called  your 
attention.  Somewhere,  somehow,  he  has  realized  that 
in  the  new  markets  displaying  a  lot  of  goods  the  oper¬ 
ators  follow  good  comon  sense  in  piling  their  goods 
for  display  and  sale  on  large  tables.  On  these  in  m  ny 
instances,  the  cans  are  laid  on  their  sides.  A  v^’’y 
attractive  display  can  be  made  in  this  manner,  he 
arrangement  allows  consumers  to  remove  many  c  ns 
to  be  taken  out  of  the  store  while  the  symmetry  of 
the  display  is  not  destroyed  or  danger  of  the  remaii  ' ng 
cans  falling,  courted.  This  is  a  dandy  method  of  is- 
playing  canned  foods  but  until  now  has  had  one  is- 
advantage.  In  each  case  the  prospective  purch  ser 
looked  at  a  label  on  the  cans  that  was  half  way  up'  de 
down.  Readable,  it’s  true,  cans  wanted  were  re  )g- 
nized,  taken  home  and  the  display  continued.  But  his 
lone  wolf  canner  seemed  to  sense  that  all  was  not  ell 
with  his  world  at  least.  He  seemed  to  feel  he  was  lot 
doing  all  he  could  to  make  easier  the  job  of  the  i  len 
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who  piled  the  goods  on  those  long  tables,  nor  were  his 
goods  as  readily  recognized  lying  down  as  they  were 
while  standing  on  the  shelves  or  in  conventional 
lisplays. 

To  overcome  these  objections  he  has  one  vignette 
printed  on  his  labels  in  the  usual  fashion  and  the  other 
placed  in  position  at  right  angles  to  the  first.  Simple, 
is  it  not?  If  the  case  of  goods  labeled  this  way  reaches 
the  shelves  of  the  average  service  store  or  smaller 
chain  stores,  up  it  goes  on  the  shelves  or  into  a  mass 
display  and  everything  is  hunky  dory!  If  the  ship¬ 
ment  lands  in  a  super  market  where  the  goods  are  to  be 
laid  on  tables,  on  they  go  with  the  vignette  staring  right 
at  you  in  readable  position.  The  display  of  goods 
labeled  this  way  is  outstanding  among  all  those  grac¬ 
ing  the  long  display  and  sales  tables.  In  regular 
service  stores  those  handling  the  goods  notice  the  label 
at  once  and  I  know  of  some  instances  where  they  too 
have  arranged  displays  with  the  cans  lying  down.  You 
see  this  new  method  of  furnishing  a  better  labeled 
piece  of  goods  in  some  stores  induces  better  display, 
and  what  canner  wouldn’t  give  considerable  in  paper 
money  to  secure  better  positions  for  his  goods? 

It’s  too  bad  that  labels  for  this  season’s  pack  are  on 
hand  but  nothing  should  prevent  your  arranging  to 
follow  suit  as  I  have  suggested  when  you  order  labels 
again.  If  you  are  fearful  of  forgetting,  speak  to  your 
label  man  the  next  time  he  is  in  your  plant  and  ask  his 
opinion  of  the  new  departure.  If  he  Okehs  it  as  he 
undoubtedly  will,  ask  him  to  make  a  note  to  discuss  it 
with  you  when  you  are  in  the  market  again  for  labels. 
By  doing  this  you  avoid  forgetting  to  adopt  this  inno¬ 
vation  in  labeling  and  pave  the  way  for  a  better  label 
next  year.  If  I  were  only  a  small  canner  with  a  limited 
output  I  would  still  follow  the  suggestion,  and  not  only 
follow  it  but  make  sales’  capital  out  of  the  matter. 

Failing  to  take  full  sales  advantage  of  sales  helps  is 
an  old  fault  among  all  of  us.  Let’s  not  miss  on  this  one  1 
As  soon  as  you  adopt  the  new  label,  have  it  photo¬ 
graphed  on  display  as  usual  and  on  one  of  the  long 
tables  I  have  written  about.  Have  pictures  taken  of 
the  label  alone,  not  on  a  can  or  display.  Then  stay 
with  the  promotion  of  the  idea  until  you  are  as  certain 
as  possible  that  all  and  sundry  are  acquainted  with 
what  you  are  doing  to  make  their  display  work  easier 
an  ’  at  the  same  time,  more  profitable.  Stay  with  it 
ui  ’  '1  so  many  canners  have  taken  it  up  that  it’s  no 
longer  a  novelty.  In  the  meantime  you  will  have  gained 
a  jputation  for  originality  and  helpfulness  that  will 
sta  d  you  in  good  stead  when  you  find  the  sales  going 
gc  ing  a  little  tough  1 

'  you  are  ordering  new  shipping  containers  at  the 
sa  *  time  you  buy  more  labels,  state  on  your  cases  that 
tl  jontents  are  labeled  for  proper  display  convention¬ 
al!  or  lying  down.  Just  a  simple  statement  but  I’ll 
wa  ^r  it  will  get  your  goods  favorably  mentioned  in 
mr  7  instances  where  they  are  ordinarily  taken  more 
or  ss  for  granted.  Do  not  allow  this  to  happen  if 
yo  ^.an  prevent  it.  Your  sales  and  profits  will  decrease 
as  >u  do! 


Makes  Carton  Handling  Easy! 


Case  Stacker 

STACKS  OR  UNSTACKS 

The  new  CRCO  Case  Stacker  is  a  flexible, 
trouble-free  stacker  which  will  materially 
aid  in  reducing  labor  costs  and  speeding  up 
warehouse  operations  and  the  handling  of 
,•  trucks  and  cars. 

Stacks  or  unstacks  wooden  boxes,  paper 
cartons,  crates  and  bags — ideal  equipment 
where  efficiency  is  needed  in  the  warehouse, 
plant,  or  on  the  loading  platforms. 

Fill  in  the  coupon  below  for  complete  de¬ 
tails  and  specifications. 

€hi!Sholm-Ryder  Co. 

.NIAGARA  FALLS.  N.  Y.  CHICAGO,  ILL.  SEATTLE.  WASH. 

COLUMUUS.  WIS.  JAS.  Q.  LEAVITT  &  CO..  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO..  BALTIMORE.  MD. 

,  W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 
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CONTINENTAL  CAN  SALES  CONFERENCE 


GRAMS  of 


INTEREST 


CONTINENTAL’S  CONFERENCE 

The  annual  sales  conference  of  the 
Continental  Can  Company  was  held  at 
the  Greenbrier  Hotel,  White  Sulphur 
Springs,  West  Virginia,  from  May  28  to 
May  31.  Over  150  local  and  divisional 
sales  managers  and  salesmen  from  Con¬ 
tinental’s  50  offices  and  plants  through¬ 
out  the  country  and  Canada  attended  the 
four-day  meeting. 

The  conference  was  divided  into  two 
sessions;  namely.  General  Line  and 
Packers’  cans.  During  the  course  of  the 
Packers’  can  meeting,  numerous  papers 
on  important  subjects  were  read  by  the 
Sales,  Manufacturing,  Research,  and 
Sales  Service  departments.  An  outstand¬ 
ing  event  of  the  General  Line  meeting 
was  a  “skit”  on  beer  can  promotion, 
enacted  by  members  of  the  Advertising 
and  Sales  departments. 

In  addition  to  the  sales  staff,  officers 
of  the  company  attending  the  conference 
were  Mr.  C.  C.  Conway,  Chairman  of  the 
Board;  Mr.  J.  F.  Hartlieb,  President; 
Mr.  0.  C.  Huffman,  Chairman  Executive 
Committee;  Mr.  S.  J.  Steele,  Executive 
Vice-President;  Mr.  F.  G.  Searle,  Vice- 
President  in  Charge  of  Sales;  Mr.  F.  J. 
O’Brien,  Vice-President  in  Charge  of 
Manufacturing;  Mr.  A.  V.  Crary,  Vice- 
President;  Mr.  1.  W.  England,  Vice- 
President. 

Continental  Can  Company  of  Canada 
was  represented  by  Mr.  W.  M.  Tomkins, 
Mr.  F.  A.  Whittall,  Mr.  F.  H.  Dillingham 
and  others. 

According  to  Mr.  F.  G.  Searle,  the 
meeting  was  one  of  the  most  successful 
and  productive  conferences  ever  held. 

MOVES  OFFICES 

The  brokerage  firm  of  G.  R.  Bath  & 
Co.,  has  moved  from  1  Drumm  St.,  San 
Francisco,  Calif.,  to  210  California  St. 


BEN  CROTA  MADE  CITY  CLERK 

Ben  Grota,  who  has  a  very  wide  ac¬ 
quaintance  among  canners,  particularly 
in  the  Central  West  and  among  the 
Canning  Machinery  and  Supplies  people 
through  his  long  connections  with  Berlin- 
Chapman  Company,  was  the  unanimous 
choice  of  the  Common  Council  and  Mayor 
of  Berlin,  Wisconsin,  for  the  office  of 
City  Clerk  to  succeed  the  late  Walter 


BEN  GROTA 

Wells.  Ben  who  has  been  an  alderman 
for  eight  years,  from  1932  to  1940,  was 
recommended  by  the  Mayor  and  voted  in 
by  the  Common  Council.  He  was  among 
ten  applicants  for  the  position.  Although 
Ben’s  many  friends  throughout  the  in¬ 
dustry  will  be  glad  to  hear  of  his  good 
fortune,  they  will,  however,  regret  to 
learn  that  he  has  severed  his  connections 
with  Berlin-Chapman  Company  as  of 


June  19th.  They  will  also  learn  with  a 
great  deal  of  interest  that  on  June  28th 
he  will  marry  Miss  Margaret  Nighbor,  a 
Berlin  girl,  and  Ben  is  in  doubt  as  to 
which  bit  of  good  fortune  he  is  getting 
the  glad  hand  for.  Congratulations  ex¬ 
tended  to  him  have  put  him  in  a  bit  of 
dilemma,  and  we  want  to  add  to  that  our 
good  wishes  for  his  success. 

TRI-STATE  PACKERS  TO  MEET  JULY  17th 

Secretary  Frank  M.  Shook  has  an¬ 
nounced  that  the  regular  mid-summer 
meeting  of  the  Tri-State  Packers  Asso¬ 
ciation  will  be  held  at  the  Talbot  Country 
Club,  at  Easton,  Maryland,  on  Wednes¬ 
day,  July  17th.  It  is  planned  to  have  a 
widely  known  speaker  address  the 
luncheon  meeting  on  world  conditions. 
Golf  and  other  forms  of  entertainment 
will  be  participated  in  by  those  who  are 
so  minded. 

275.000  GROWERS  OF  CANNING  CROPS 

Canning  is  primarily  an  agricultural 
industry.  Growing  of  the  crops  for  ihe 
canning  industry  is  a  specialized  bi’a-  eh 
of  agriculture,  and  there  are  over  275, '100 
farmers  growing  fruits  and  vegeta‘‘:les 
to  be  canned  according  to  a  report  f .  om 
the  N.C.A. 

E.  N.  NELSON 

E.  N.  Nelson,  43  year  old  manage,  of 
the  Green  Bay  Canning  Corpora'  m. 
Green  Bay,  Wisconsin,  died  on  Satui  "'ay 
morning,  June  15th,  at  the  home  of  as 
mother  in  La  Crosse,  after  an  illnes^  of 
five  weeks.  Mr.  Nelson  has  been  ’O- 
nected  with  the  canning  industry  for  he 
past  ten  years,  and  had  been  man^  ar 
of  the  Green  Bay  Canning  Corpora  on 
for  the  past  three  years. 
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INCREASING  WAREHOUSE  SPACE 


NEW  CANNERY 

Canned  Foods,  Inc.,  is  the  name  of 
a  new  company  headed  by  Walter  G. 
Glasscoff,  which  has  leased  one  of  the 
plants  at  Waupun,  Wisconsin,  owned  by 
the  Waupun  Canning  Company,  which 
is  being  overhauled  and  equipped  for 
the  canning  of  peas.  E.  W.  Hooker  is 
Vice-President  and  S.  M.  Wilsie  is  Sec¬ 
retary-Treasurer. 

SALES  AGENT  FOR  NEW  CONCERN 

Carl  Whiteman,  San  Francisco,  Calif., 
has  been  made  selling  agent  for  the 
Capolino  Packing  Company,  Atwater, 
Calif.,  headed  by  Joseph  Capolino.  This 
concern  plans  to  pack  tomato  paste, 
Italian-type  tomatoes  and  tomato  prod¬ 
ucts  in  general. 


LITHOGRAPHERS  ELECT  OFFICERS 

Immediately  after  the  final  session  of 
the  35th  annual  Convention  of  the 
Lithographers  National  Association,  held 
at  Del  Monte,  California,  this  month,  the 
new  Board  of  Directors  met  and  elected 
the  following  officers  for  1940  and  1941; 
Maurice  Saunders,  Chairman  of  the 
Board;  E.  H.  Wadewitz,  Western  Print¬ 
ing  and  Lithograph  Company,  Racine, 
Wisconsin,  President;  Milton  P.  Thwaite, 
Dennison  &  Sons,  Long  Island  City,  New 
York,  Vice-President;  George  C.  Kindred, 
Kindred  McLean  &  Company,  New  York, 
Treasurer  and  W.  Floyd  Maxwell, 
Secretary. 

CLASS-PACKED  DRIVE  TO  BE  PROMOTED 

A  concerted  nation-wide  sales  drive  on 
behalf  of  glass-packed  foods  and  bever¬ 
ages  and  other  sundries  will  sweep 
through  thousands  of  Red  &  White  Food 
Stores  during  the  months  of  October  and 
November,  it  was  announced  at  the  an¬ 
nual  meeting  of  the  Red  &  White  whole¬ 
salers  at  the  Drake  Hotel,  Chicago,  June 
18th.  The  announcement  was  issued 
jointly  by  Modern  Marketing  Service, 
Inc.,  Red  &  White  Corporation  and  the 
Glass  Container  Association  of  America, 
co-sponsors  of  the  promotion. 

SHRECK  MADE  CONTROLLER 

Ray  E.  Shreck  has  been  made  con¬ 
troller  of  the  California  Conserving  Co., 
San  Francisco,  Calif.,  large  packers  of 
tomato  catsup,  pickles,  and  similar 
products. 


Sutter  Packing  Co.,  Palo  Alto,  Calif., 
I.  as  arranged  to  erect  additions  to  its 
tannery  warehouse  at  an  estimated  cost 
of  more  than  40,000. 


DR.  STORMS  HEADS  DIETETICS  CROUP 


Gerber’s,  Dr.  William  B.  Storms  was 
lo-elected  President  of  the  Michigan  Die¬ 
tetic  Association  at  the  annual  two-day 
meeting  held  in  Ann  Harbor,  May  3rd 
and  4th. 


NUTRITIONAL  OBSERVATORY 


Edited  by  the  staff  of  the  Heinz  Nutri¬ 
tion  Research  Division  in  Mellon  Insti¬ 
tute,  “Nutritional  Observatory’’  is  a  new 
booklet  which  will  be  issued  quarterly 
to  include  brief  articles  on  important 
new  work  in  nutrition  for  the  informa¬ 
tion  of  the  medical  profession,  and  of 
specialists  in  nutrition  and  dietetics.  The 
subjects  to  be  more  frequently  used  will 
probably  be  vitamins,  minerals,  meta¬ 
bolism  of  food  constituents,  food  aller¬ 
gies  and  other  topics  in  the  realm  of  food 
and  nutrition. 


CANCO’S  MR.  STURDY 


Carlton  F.  Sturdy  of  the  American  Can 
Company’s  Speaking  Service  will  address 
the  Quality  Service  Stores  Convention  to 
be  held  at  Lynchburg,  Virginia,  on  June 
24th. 


NEW  FISH  CANNING  FIRM 

Martinez  Food  Canners,  Ltd.,  has  been 
incorporated  in  Nevada  with  a  capital 
stock  of  $100,000.  This  concern,  made  up 
of  Charles  Cohn,  John,  Andrew,  Leo, 
Horace  and  Rocco  Costanza,  plans  to 
establish  a  fish  and  vegetable  cannery 
in  the  old  Plywood  Products  Co.  plant  at 
Martinez,  Calif. 


CLARK  WITH  MOR-PAK 


E.  H.  Clark,  formerly  of  the  sales  staff 
of  Parrott  &  Co.,  San  Francisco,  Calif., 
brokers,  has  resigned  to  join  the  Mor-Pak 
Preserving  Corp.,  149  California  Street. 
He  is  a  grandson  of  the  late  Robert  Hick- 
mott,  pioneer  canner  of  asparagus. 


You  Can  Make  Better  Juice 
at  a  Greater  Profit! 


•  These  are  definite  proFit-increasins  advantases  oF  the  Lang- 
senlcamp  Hot-Break  Method;  (1)  Obviates  pre-breaking  and 
pumping.  That  means  reduction  in  production  cost.  (2)  In¬ 
creases  yield  oF  a  Finer  quality  juice.  That  means  more  manu¬ 
factured  units  to  sell.  (3)  Retards  enzymic  action  and  protects 
vitamin  values.  That  means  meeting  high  quality  specifications. 
(4)  Practically  eliminates  separation.  That  means  finer  appear¬ 
ance.  (5)  Increases  production  volume  with  same  equipment. 
There,  you  have  reduced  production  costs  again.  .  .  Why  not 
have  these  advantages?  Why  not  obtain  these  savings — secure 
extra  earnings? 


•  Indiana  Juice  Extractors  will  enable  you  to  continue  pro- 
duction  with  extra  profits.  Finest  quality  product— produced 
twice  as  fast — at  half  the  cost.  Gentle  pressing  action  extracts 
all  the  Flavor 

•  Garner  in  further  extra  profits  by  installing  Langsenkamp  Juice 

Strainer  in  line  to  filler.  Removes  all  objectionable,  quality-re-  •  V  • 

ducing  particles.  V 

Complete  Equipment  For  Tomato  Products 

•  Pulpers,  Finishers,  Juice  Extractors,  Kook-More  Koils  and  complete 
Mm  cooking  units.  Juice  Heating  Units,  Kettles,  Tanks,  Sorting  Tables,  Soak- 

Hb  ing  Tanks,  Washers,  Exhaust  Boxes,  Fillers,  Pumpkin  Equipment,  Steam 

Specialties  and  Accessories,  Supplies  and  Sundries. 


'Efficiency  in  the  Canning  Plant 
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THE  CONDITION  OF  CROPS 

As  Reported  hy  CANNERS* 


PEAS 

NEBRASKA  CITY,  NEBR.,  June  13th,  1940 — Crop  half  packed. 
Yield  1,800  pounds  per  acre,  quality  good. 

OGDEN,  UTAH,  June  15th,  1940 — Crop  maturing  week  ahead  of 
normal.  Early  peas  yielding  about  1,600  pounds  per  acre, 
quality  good.  Late  peas  fairly  good  at  present  but  have  some 
hot  weather  which  may  cause  damage. 

SPRINGVILLE,  UTAH,  June  10th,  1940 — Crop  normal.  Weather 
conditions  good.  Early  varieties  now  being  harvested  with  late 
varieties  ready  in  about  ten  days.  Not  much  infestation. 

MT.  VERNON,  WASH.,  June  12th,  1940 — Crop  normal  although 
a  little  late.  Acreage  same  as  last  year,  should  get  yield 
approximately  125  cases  per  acre. 


TOMATOES 

PEORIA,  ILL.,  June  13th,  1940 — Normal  acreage,  conditions  good. 

FOREST  CITY,  MO.,  June  18th,  1940 — Acreage  one-third  greater 
than  last  year.  Last  two  weeks  have  been  favorable  growing 
weather.  Will  start  canning  about  August  1st. 

MARSHFIELD,  MO.,  June  15th,  1940 — Had  a  million-dollar  rain 
first  of  this  week.  Balance  of  plants  have  been  set  with  plants 
scarcely  wilting  down  during  the  day.  It  may  mean  a  slightly 
increased  acreage  as  there  has  been  a  plentiful  supply  of  plants. 

MARSHFIEXD,  MO.,  June  14th,  1940 — Had  a  fine  rain  this  week 
which  will  let  growers  finish  setting  fields.  Our  acreage  about 
same  as  last  year. 

NEBRASKA  CITY,  NEBR.,  June  13th,  1940 — Prospects  85  per  cent, 
acreage  normal. 

LUCKY,  PA.,  June  18th,  1940 — Planting  two  weeks  late.  Good 
stand,  growing  conditions  fine. 

BENNETTSVILLE,  s.  c.,  June  20th,  1940 — In  our  county  the 
crop  is  fine,  can  say  95  per  cent.  The  acreage  is  double  or 
more  than  in  1939. 

OGDEN,  UTAH,  June  15th,  1940 — Some  blight  appearing,  not 
serious  yet. 

SPRINGVILLE,  UTAH,  June  10th,  1940 — Plants  maturing  satis¬ 
factory.  Some  damage  from  cut  worms,  but  not  serious.  Normal 
conditions. 


BEANS 

PEORIA,  ILL.,  June  13th,  1940 — 75  per  cent  acreage.  Conditions 
good. 

LAUREL,  MISS.,  June  15th,  1940 — Conditions  of  crop  poor 
account  of  lack  of  rain  May  and  first  of  June. 

MARSHFIBXD,  MO.,  June  14th,  1940 — Crop  in  excellent  condi¬ 
tion.  Pack  will  start  about  July  1st. 

BENNETTSVILLE,  s.  c.,  June  20th,  1940 — Snap:  Crop  is  short, 
dry  weather.  Some  places  only  one  picking  and  that  a  small 
one.  About  same  acreage. 

OGDEN,  UTAH,  June  15th,  1940 — Green:  Crop  looks  good. 


CORN 

ILLINOIS,  June  8th,  1940 — June  5th  saw  most  plantings  com¬ 
pleted  in  Illinois.  Spotted  reports  of  cool  weather  retarding  crop. 

lOWA-NEBRASKA,  June  8th,  1940 — Some  reports  from  lowa- 
Nebraska  say  planting  still  underway.  Crop  progressing 
favorably  but  needs  moisture. 

AUDUBON,  IOWA,  June  15th,  1940 — Sweet:  Acreage  about  65 
per  cent  of  normal  average.  All  planted  ten  days  ago.  Stands 
excellent,  first  plantings  cultivated.  Moisture  satisfactory  so 
far  as  surface  soil  is  concerned,  deficient  as  to  sub-soil.  Will 
need  plenty  of  rain  later  to  produce  good  crop. 

BELLE  PLAINE,  IOWA,  June  13th,  1940 — Finished  planting  May 
31st.  Crop  all  white  in  fine  shape,  too  early  to  talk  yield  now, 
could  stand  a  litle  more  rain. 

CEDAR  FALLS,  IOWA,  June  15th,  1940 — Just  enough  top  soil 
moisture  to  keep  crop  growing  nicely.  Ground  very  dry  lower 
down. 

INDIANA,  June  8th,  1940 — Most  Indiana  canners  completed 
planting  by  June  1st.  Recent  excessive  rains  doing  some 
damage. 

MAINE,  June  8th,  1940 — Reports  are  of  excessive  moisture  in 
various  sections.  Planting  started  although  all  crops  are  late. 

MARYLAND,  June  8th,  1940 — Completed  plantings  in  Maryland 
ranged  from  June  1st  to  June  20th  account  of  spotted  weather 
conditions.  Prospects  are  for  good  crop. 

NEBRASKA  CITY,  NEBR.,  June  13th,  1940 — Acreage  90  per  cent, 
normal. 

NEW  YORK,  June  8th,  1940 — Planting  was  delayed  from  cold, 
wet  weather.  Most  planting  begun  after  June  1st.  Present 
condition  good. 

OHIO,  June  8th,  1940 — Planting  late  but  mostly  finished  by 
June  1st.  Cut  worms  doing  some  damage. 

PENNSYLVANIA,  June  8th,  1940 — Finished  planting  around  the 
15th  of  June,  conditions  good. 

LUCKY,  PA.,  June  18th,  1940 — Acreage  same  as  1939.  G‘>od 
stand,  excellent  growing  weather. 

SPRINGVILLE,  UTAH,  June  10th,  1940 — Crop  up  about  foui  or 
five  inches,  normal. 

WISCONSIN,  June  8th,  1940 — Most  plantings  finished  first  v  ik 
in  June.  Weather  cool  but  crop  progressing  normally.  Mois*  re 
conditions  favorable  in  most  sections  of  the  state  with  ‘W 
localities  reporting  too  little  sub-soil  moisture. 

OTHER  ITEMS 

LAUREi,,  MISS.,  June  15th,  1940 — Okra:  Prospects  fairly  £  od 
but  crop  will  be  late. 


*Canners  or  their  fieldmen  are  urged  to  make  frequent  rep  ts 
on  the  condition  of  their  crops  to  keep  this  column  up  to  he 
minute.  Address  your  communications  to 
THE  CANNING  TRADE,  20  S.  Gay  Street,  Baltimore,  .  'd. 
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CANNED  FOODS  AT  THE  EXPOSITION 

The  Golden  Gate  International  Exposition  at  San 
Francisco,  Calif.,  re-opened  late  in  May  in  new  dress 
aiid  with  many  added  features,  has  many  excellent  dis¬ 
plays  of  canned  foods  and  these  are  attracting  fully 
as  much  attention  from  visitors  as  those  of  last  year. 

Libby,  McNeill  &  Libby,  occupy  the  same  space  in 
the  Foods  and  Beverages  Building  as  last  year,  and  the 
exhibit  is  much  the  same.  Here  the  Libby  Treasure 
Ship  is  berthed  and  visitors  may  inspect  the  complete 
Libby  line.  Canneries  old  and  modern  are  depicted  in 
interesting  form  and  a  lively  marionette  show  com¬ 
bines  advertising  and  entertainment.  Fruit  and  vege¬ 
table  juices  are  dispensed  at  a  modest  price,  assisting 
in  spreading  the  fame  of  the  Libby  brand. 

Nearby,  in  the  same  building,  is  the  display  of  the 
Sunnyvale  Packing  Company,  of  San  Francisco,  packers 
of  fruits,  vegetables  and  the  Rancho  California  brand 
of  canned  soups.  This  concern  has  greatly  enlarged 
its  space  and  features  the  dispensing  of  its  delicious 
hot  soups  at  5  cents  a  service.  Served  are  pea  vege¬ 
table,  tomato,  asparagus  and  mushroom  soups,  the 
latter  an  addition  to  the  line  since  last  year. 

The  California  Canning  Peach  Association  maintains 
a  handsome  exhibit  in  Agricultural  Hall,  with  a  color¬ 
ful  mural  that  commands  attention.  Here  are  shown 
canned  peaches  grown  for  members  and  packed  for  the 
organization  by  numerous  canners.  The  Association 
has  disposed  of  peaches  packed  for  its  account  and  is 
now  confining  its  efforts  to  operating  a  pool  for  grower 
members  to  better  stabilize  the  price. 

Outstanding  displays  of  canned  fruits,  vegetables 
and  fish  are  made  in  many  of  the  California  counties 
buildings,  with  dozens  of  brands  on  exhibition.  The 
southern  part  of  the  State  is  well  represented  in  this 
manner,  with  products  not  packed  elsewhere  in  quan¬ 
tities.  Alameda,  Santa  Clara,  Sacramento,  Yuba, 
Stanislaus,  Fresno,  Kern,  Solano,  and  other  counties  in 
northern  and  Central  California  have  large  displays 
of  their  canned  products  in  buildings  scattered  over 
Treasure  Island. 

In  the  Foods  and  Beverages  Building,  Lucky  Stores, 
a  chain  grocery  organization,  maintains  a  large  display 
in  \\  hich  the  vitamin  content  of  foods  handled  by  them 
in  both  fresh  market  and  canned  form  is  emphasized. 
Each  item  of  food  sold  in  its  stores  is  identified  as  to 
vit  min  content  by  card  and  in  the  Exposition  display 
th  importance  of  the  various  vitamins  is  emphasized. 

'  anned  foods  form  interesting  items  in  many  of  the 
di'  -lays  of  the  Far  Western  States  and  of  foreign 
CO  dries.  Portugal  has  an  interesting  showing  of 
cai  ed  sardines,  Brazil  tells  its  progress  in  the  field  of 
ca  ing,  with  Japan  showing  products  for  which  it  is 
fa  lus. 

'Ws  of  olive  trees  line  the  streets  of  Treasure 
Is  d  and  in  Agricultural  Hall  the  canners  of  ripe 
ol  s  tell  their  story  and  distribute  toothsome  samples. 
H<  '  the  California  Fig  Institute  also  holds  forth, 
al'  if  with  the  Frosted  Foods  Institute,  the  Central 
C{  ornia  Beet  Growers,  Central  California  Berry 
Gi  ’ers,  Tri-Valley  Packing  Association,  the  date  in- 
du  yy,  dried  fruit  industry  and  many  others. 


the  TAPER  TIP  . 


CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  good  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  B%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

fFe  ux)uld  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

‘*The  Original  Grader  House” 

BALTIMORE,  MARYLAND 
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SHAKER 


AVARS  HI-SPEED  9  Pocket  UNIVERSAL  TOMATO 

and  CUT  STRING  BEAN  FILLER 


JU/CE  DRAIN- 


JUICE 

BRINER 


PLUNGER 

ADJUSTMENT 


For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  shaker.  Fills 
more  whole  and  even 

Large  juice  pan — Double  valve  juicer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capacity  up  to  180  cans  per  minute. 

Also  make  a  7  pocket  Filler  for  tomatoes 
and  cut  string  beans. 

Prices  on  request 

AVARS  MACHINE  COMPANY 
Salem,  New  Jersey 


INSURE  YOUR 

ANTICIPATED 

PROFITS! 


Pi  edmont  labelCom  panv 

I NCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1940  EARNINGS 
against  loss  by  fire  or  wind? 


CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER- INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 
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THE  CANN 


WEEKLY  REVIEW 

Canners  Versus  Cut-Priced  Quotations — The 
Spot  Holdings — Crops  Are  Doing  Well — Pea 
Canning  Becoming  General — Some  Items  of 
Interest. 

THE  MARKET — Canned  foods  mar¬ 
ket  prices  have  so  little  reference 
to  the  amount  of  supplies  on  hand, 
or  to  the  conditions  we  face,  that  it 
is  distasteful  to  consider  them. 
However,  we  think  we  begin  to  see 
a  crack  coming  in  the  usual  market 
maneuvers.  More  and  more  canners 
are  naming  their  own  prices  and 
refusing  to  be  guided  by  the  cut- 
rates  put  out  by  some  canners ;  and 
they  unquestionably  have  sized  up 
and  now  know  the  danger  of  the 
bargain  lists  put  out  by  brokers 
houses  and  buying  concerns;  and 
they  have  learned,  too,  that  some 
market  reports  are  made  by  buying 
agents,  or  by  those  currying  favors 
with  the  always-low  priced  buyers. 
And  that  is  hopeful. 

Employment  is  increasing  rapidly, 
and  with  good  wages  the  demands 
for  canned  foods  are  increasing 
daily,  forcing  the  retailers  to  con¬ 
stant  replacements.  Wholesalers 
and  jobbers  are  feeling  this,  and 
they  are  buying  in  quite  fair 
volume  and  steadily.  Some  fore¬ 
ward  looking  business  men  are 
quietly  accumulating  stocks  of 
staple  goods  while  the  prices  re¬ 
main  at  or  below  cost,  feeling  cer¬ 
tain  that  there  is  never  any  risk 
in  t-uying  goods  at  cost,  and  es- 
pec  ally  when  replacement  goods 
mu  '  cost  a  considerable  percentage 
moi»  to  produce  than  the  same 
goc  cost  last  season.  And  des¬ 
pite  the  absence  of  reports  to  the 
pul.  c  there  is  a  continuing  heavy 
den  nd  for  exports,  especially  in 
bak  1  beans,  tomatoes,  milk  and 
son  of  the  fish  products.  And  it 
is  .  be  expected  that  this  will 
inci  -ise. 

T  0  cut  price  lists  quote  no  No. 
Is  I  matoes  because  they  are  all 
gons  but  they  quote  2s  at  58c  or 
59c,  vhile  canners  quote  them  at 


ED  FOODS 


70c,  and  are  selling.  No  2V2S  are 
cut-priced  at  80  cents,  and  the  only 
canner  prices  we  have  are  for  extra 
standards  which  they  hold  at  $1.05, 
but  that  will  show  you.  In  canned 
peas,  4s  standard  Alaskas  are  cut- 
priced  at  70  to  72V2C  but  the  vast 
majority  of  canners  ask  80c,  and 
85c  for  No.  3-sieve  standards,  and 
again  they  are  selling  at  these 
better  prices.  Of  course,  if  you 
are  a  canner  who  likes  these  cut- 
price  sellers,  continue  to  give  them 
your  goods  to  be  sold  at  the  loss. 
This  is  a  free  country.  In  canned 
corn  we  see  prices  quoted  of  60c 
for  standard  cream  style  white 
corn,  and  then  we  see  canners 
pricing  this  same  article  as  high  as 
80c.  Cut  green  beans  meet  the 
same  treatment  by  the  cut-price 
artists  at  60c,  canners  prices  at  65c 
and  some  at  70c,  with  cut  wax  2V2C 
to  5c  per  dozen  higher.  And  so  the 
sad  story  goes,  because  the  indus¬ 
try  will  permit  these  buying  agents, 
in  effect,  to  name  the  market  at 
or  below  cost,  by  giving  them  the 
goods  to  sell. 

Elsewhere  you  have  very  good 
reports  on  the  Coast  fruit  condi¬ 
tions  and  prices,  and  there  is  no 
need  to  repeat  here.  Read  all  re¬ 
ports  to  get  the  full  picture. 

STATISTICS — Not  that  they  seem 
to  make  any  difference  in  the  sel¬ 
ling  by  canners  —  but  the  most 
recent  report  on  stocks  on  hand 
show  holdings  on  June  1st  this 
year: — green  beans  846,603  cases; 
wax  beans,  329,951  cases  —  with 
canning  very  backward  and  but 
small  supplies  if  any  from  the  usual 
heavy  packing  in  the  south,  and  yet 
look  at  cut-price  quotations!  To¬ 
matoes,  3,672,139  cases,  with  prac¬ 
tically  three  months  to  go  before 
stocks  of  new  canned  tomatoes  will 
be  available,  and  against  a  normal 
demand  of  about  one-and-a-half 
million  cases  per  month.  For  you 
who  can  take  the  hint,  canned  to¬ 
matoes  are  a  War  Baby.  Cherries, 
22,934  cases  2s,  and  69,733  cases 
10s,  with  cherry-time  here  but  can¬ 
ning  some  while  off  as  yet.  Canned 


MARKETS 


corn,  5,051,344  cases,  against 
9,528,516  same  time  last  year.  Some 
corn  canners  at  least,  as  you  will 
see  in  our  Crop  Reports,  have  cut 
their  ’40  acreage  heavily. 

The  Canned  Pea  Marketing  Insti¬ 
tute  have  just  announced  that  they 
will  put  on  a  big  advertising  drive 
to  sell  more  canned  peas  next  Fall. 
To  make  this  announcement  now 
while  most  pea  canners  are  just 
beginning  their  pea  canning  may 
be  a  good  sales  policy,  but  it  does 
not  seem  so  to  us.  But  then  we  are 
not  experts.  We  rather  prefer  to 
hint  that  dried  peas  may  be  more 
valuable  than  a  big  pack  of  canned 
peas,  even  if  all  Europe  has  been 
conquered ;  they  will  need  loads  of 
foods  of  all  kinds  to  feed  the  starv¬ 
ing  even  now  in  those  countries. 

CROPS — After  a  delayed  and  cold 
Spring,  growers  have  succeeded  in 
getting  planted  their  crops  and  to 
good  acreage.  We  have  never  seen 
such  small  plantings  in  Maryland’s 
famous  kitchen  garden,  Anne 
Arundel  county ;  the  growers  there 
say  it  was  cold,  rainy  and  unfavor¬ 
able  so  late  that  they  could  not  get 
the  crops  planted.  The  pea  crop 
generally  is  doing  well,  with  some 
appearance  of  the  aphids.  The  Tri- 
States  are  busy  on  the  wind-up  of 
their  pea  crops,  with  an  average, 
we  are  told,  of  100  cases  to  the  acre 
and  of  very  good  quality.  The  cold 
and  wet  kept  the  vines  in  fine  con¬ 
dition  and  so  the  amount  of  poor 
standards  is  at  a  minimum.  This 
past  week  we  have  had  some  hot 
days,  and  hot  weather  is  reported 
from  other  regions,  where  pea  can¬ 
ning  is  beginning,  even  in  Wiscon¬ 
sin.  New  York  State  is  a  little  be¬ 
hind  this,  but  with  good  prospects. 
Indiana  is  finishing  up  with  good 
quality  but  running  60  cases  or  so 
to  the  acre.  Utah  is  getting  well 
into  its  canning,  and  well  pleased 
with  prospects.  The  Northwest  has 
had  some  very  hot  weather  that 
may  reduce  the  ultimate  “take” 
somewhat. 

You  have  good  Crop  Reports  in 
this  issue.  Read  and  digest  them. 
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The  week  has  had  some  hap- 
enings  of  interest :  The  cherry  can- 
ners  got  through  their  request  for 
the  use  of  the  word  “Tart”  or 
“Sour”  as  they  wish ;  the  asparagus 
canners  the  adjustment  as  to 
spears,  and  the  tomato  canners  the 
right  to  use  calcium — after  Sep¬ 
tember  18th  (90  days  from  June 
18th,  1940). 


NEW  YORK  MARKET 

War  Influencing  Values — Canners  Stiffen 
In  Price  Views — Buyers  Taking  “Bargain" 
Offerings — Staples  Firm — Market  Asparagus 
Cutting  Into  Canning  Tonnage,  Prices  Strong 

— Increased  Exports  Cause  Interest  In 
Asparagus. 

By  “New  York  Stater” 

New  York,  June  21,  1940. 

THE  SITUATION — The  market  con¬ 
tinues  to  move  slowly  ahead,  and 
the  only  apparent  reason  for  this 
relatively  retarded  movement  to¬ 
ward  the  higher  price  brackets  is 
the  uncertainty  of  distributors  as 
to  the  market  outlook  for  later  in 
the  year.  This  uncertainty,  natu¬ 
rally,  is  reflected  in  a  cautious  in¬ 
ventory  policy.  New  pack  fruits 
showed  firmness  during  the  week, 
with  the  price  trend  up.  Vegetables 
are  looking  up,  and  canned  fish  re¬ 
main  steady  to  strong. 

THE  OUTLOOK  —  It  is  becoming 
increasingly  apparent  that  in¬ 
creased  exports  of  foods,  including 
canned  foods,  may  be  looked  for 
over  the  remainder  of  the  year,  al¬ 
though  the  question  of  financing 
such  shipments  remains  to  be 
ironed  out.  A  number  of  operators, 
including  both  canners  and  jobbers, 
are  of  the  belief  that  foreign  buy¬ 
ing  will  constitute  an  important 
factor  marketwise  later  on  in  the 
season,  but  thus  far  such  interests 
have  hesitated  to  take  the  initia¬ 
tive,  and  there  is  an  almost  com¬ 
plete  absence  of  speculative  buying 
interest.  As  the  situation  develops 
further  abroad,  however,  such  trad¬ 
ing  may  become  an  important  fac¬ 
tor.  Insofar  as  domestic  inventories 
are  concerned,  war  developments 
abroad  have  come  with  such 
startling  rapidity  that  the  jobbing 


trade  generally  is  still  committed 
rather  definitely  to  a  hand-to- 
mouth  buying  policy. 

TOMATOES — The  market  situation 
this  week  is  aptly  summed  up  by 
one  commentator,  who  said:  “The 
war  news  has  made  some  canners 
more  jittery  and  willing  to  liquidate 
stocks.  Others  have  visions  of  war 
orders  and  higher  prices.  Cur¬ 
rently,  buying  is  light  but  some 
speculative  interests  are  looking 
for  bargain  prices  and  will  relieve 
the  weak  holders  if  the  price  is 
right.”  Canners,  however,  are  not 
disposed  to  let  go  of  either  spots  or 
futures  at  prices  which  some 
buyers  would  consider  bargain 
levels,  and  quotations  generally 
have  held  up  at  the  previous  week’s 
levels.  Inside  prices  on  futures 
were  quoted  at  37  cents  for  Is, 
57V^  cents  for  2s,  80  cents  for  21/2S, 
and  $2.60  for  10s,  but  not  all  sellers, 
by  any  means,  considered  these 
levels  attractive,  and  higher  prices 
were  quoted  from  many  sources. 

PEAS  —  With  the  Virginia  pack 
over  and  canners  in  Maryland  and 
Delaware  getting  into  full  swing, 
buyers  are  showing  interest  in 
offerings  where  concessions  are 
obtainable.  Some  standard  un¬ 
graded  2s  are  reported  to  have  sold 
as  low  as  67f/j  cents,  but  canners 
generally  are  not  anxious  to  book 
at  this  low  figure.  Fancy  peas  are 
attracting  buying  interest,  with  in¬ 
side  quotations  80  cents  on  2-sieve 
Is,  $1.00  on  303s,  $1.15  on  2s,  and 
$5.50  on  10s,  f.  o.  b.  canneries. 

BEANS — New  pack  stringless  are 
not  offering  out  in  any  great  vol¬ 
ume.  Canners  are  generally  hold¬ 
ing  at  an  inside  figure  of  60  cents 
on  standard  cut  2s,  with  10s  at 
$3.00  and  up,  with  extra  standards 
at  65  cents  and  $3.25,  respectively. 
There  is  moderate  buying  interest 
reported,  with  some  of  the  large 
super-market  operators  looking  for 
standard  2s  at  bargain  levels  to 
feature  in  their  usual  week-end 
canned  foods  sales. 

CORN  —  The  market  is  without 
quotable  change  this  week,  and  de¬ 
mand  is  limited  generally  to  small 
parcels  for  immediate  shipment. 
Interest  in  futures  is  not  active  at 
the  moment. 


ASPARAGUS  —  Reports  from  New 
Jersey  canning  centers  indicate 
that  the  competition  of  buyers  in 
the  fresh  market  has  cut  materi¬ 
ally  into  the  tonnage  available  for 
canners,  and  the  market  is  strong. 
No.  2  tins,  all  green,  are  offered  at 
$1.00  and  $1.05  for  center  cuts, 
with  small,  50/67  count,  at  $2.25, 
medium,  34/50  count  at  $2.30,  and 
large,  25/  33  count  at  $2.35.  On  10s 
cuts  and  tips  are  posted  at  $7.25  to 
$7.50,  and  center  cuts  at  $4.50  to 
$4.75,  all  f.  o.  b.  canneries. 

OTHER  FRUITS  —  Reports  from 
both  California  and  the  Northwest 
indicate  a  very  materially  curtailed 
pack  of  Royal  Anne  cherries  this 
season.  Further  reports  from  the 
Northwest  indicate  sharper  reduc¬ 
tion  in  the  new  pack  of  canned 
prunes,  some  canners  estimating 
that  their  production  for  the  1940 
season  will  not  exceed  20  per  cent 
of  last  year’s  output.  Distributors 
are  looking  for  announcement  of 
opening  prices  on  cling  peaches  and 
Bartlett  pears,  and  it  is  indicated 
that  jobbers  will  put  considerable 
of  their  merchandising  activity  be¬ 
hind  those  fruits  this  season  be¬ 
cause  of  the  relatively  higher 
prices  for  other  fruit  items. 

CUBAN  PINEAPPLE — Considerable 
interest  is  reported  developing 
locally  in  offerings  of  new  pack 
Cuban  pineapple,  which  is  being 
offered  out  here  on  the  basis  of 
$1.20  for  No.  2  sliced  and  $1.15  for 
crushed,  with  sliced  10s  at  $5.25, 
f.  o.  b.  Havanna,  freight  allowed  to 
income  docks  at  East  Coast  and 
Gulf  ports. 

SALMON — With  increased  exi^ort 
buying  of  salmon  reported  f^'om 
the  Coast  and  a  short  pack  of  reds 
indicated  for  this  season,  distribu¬ 
tors  are  currently  showing  r  ore 
interest  in  prompt  shipment  efi'er- 
ings.  The  market  remains  fin  1  at 
$2.25  to  $2.35  f.  o.  b.  Seattle,  ith 
pinks  listing  at  $1.45  to  $1.50,  <nd 
chums  $1.40  to  $1.45. 

SARDINES  —  New  pack  sardi-  es, 
both  Maine  and  California,  ire 
coming  in  for  good  demand,  nd 
packers  show  firm  price  views.  '  he 
pack  in  Maine  is  still  running  li  .  ht, 
and  is  moving  out  promptly,  gi'  ng 
canners  no  opportunity  to  buif  up 
stocks. 
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CHICAGO  MARKET 

Market  Stable — Distress  Tomatoes  Cleaning 
Uf ,  Prunes  Firmer — Corn  Slow,  Prices  Hold 
— Packing  Peas,  Demand  for  I’s  and  lO’s — 
Standard  Beans  Cleaned  Up— Fruits 
Generally  Strong. 

By  “Illinois 

Chicago,  June  21,  1940. 

GENERAL  SITUATION — War  talk  is 
about  all  you  hear  these  days  when 
various  groups  gather  around  the 
market. 

The  A  &  P  Manual  has  come  in 
for  considerable  discussion.  The 
general  opinion  is — ^the  Manual  is 
a  remarkable  piece  of  propaganda 
and  after  that  is  said,  you  have  just 
about  said  it  all.  The  word“propa- 
ganda”  is  particularly  applicable. 

The  price  structure  on  the  vege¬ 
table  line  has  been  well  maintained 
while  on  many  items  in  fruits, 
advances  have  occured. 

TOMATOES — The  cleaning  up  pro¬ 
cess  of  low  priced  lots  steadily  pro¬ 
ceeds  in  Indiana  and  the  surround¬ 
ing  States.  That  the  market  is 
firmer,  seems  to  be  the  opinion  of 
all.  65  cents  delivered  for  No.  2 
tin  standards  is  now  very  difficult 
to  obtain  and  likewise  85  cents  to 
8714  cents  delivered  on  No.  2V4 
standards.  The  going  quotations 
are:  No.  2  tin  standard  Indiana 
tomatoes,  62^4  cents;  No.  21/4  tin 
standard  Indiana  tomatoes,  85 
cents ;  No.  10  tin  standard  Indiana 
tomatoes,  $2.50  f.  o.  b.  Indiana.  The 
growing  crop  has  suffered  from 
continued  wet  weather  of  late  and 
Authorities  claim  the  total  acreage 
in  '  udiana  this  year  will  show  quite 
a  1  duction  under  that  which  was 
pUnited  in  1939. 

CORN — A  slow  market  rules  but 
pri  are  steady.  No.  2  standard 
ere  n  style  white  is  available  in 
a  1  lited  manner  at  60  cents  Ohio 
fat  -ry.  Some  quotations  are :  No. 
2  ncy  whole  kernel  yellow,  85 
cei  ,  Wisconsin ;  No.  2  extra  stan- 
dai  cream  style  yellow  67 cents 
Ind  na;  No.  10  tin  corn  of  all 
get  js  and  varieties  is  closely 
clef  ed  up  and  in  this  same  class 
are  nJo.  1  tins  corn  of  all  grades 
ant  /arieties. 


Little  is  heard  of  future  busi¬ 
ness.  Canners  as  a  rule,  have  re¬ 
frained  from  quoting  new  pack 
corn. 

PEAS — The  pack  is  under  way. 
Several  Indiana  canners  started 
operations  early  this  week.  North¬ 
ern  Illinois  canners  also  began.  A 
demand  has  been  noted  for  No.  1 
tin  peas  and  No.  10  tin  peas  for 
immediate  shipment.  Everyone 
realizes  that  these  have  been  very 
scarce  on  the  spot  and  the  trade  are 
simply  filling  in,  purchasing  small 
quantities  so  as  to  have  a  working 
stock  prior  to  their  deliveries 
against  the  future  commitments. 

The  market  is  firm.  No.  2  stan¬ 
dard  Early  Junes  are  by  no  means 
freely  available  at  75c  factory. 
Sales  have  been  made  during  the 
past  week  at  77i/4c. 

Everyone  seems  to  think  that  on 
account  of  favorable  weather  con¬ 
ditions  the  past  few  weeks,  the 
early  part  of  the  pea  crop  will  be 
good,  both  in  quality  as  well  as 
yield.  Much  depends  upon  the 
weather  from  now  on  as  to  the 
latter  part  of  the  crop.  Aphis  has 
already  shown  up  in  goodly  num¬ 
bers  in  various  sections  of  Wis¬ 
consin. 

GREEN  AND  WAX  BEANS — A  de¬ 
mand  rules  for  No.  2  standard  cut 
green  beans  but  Wisconsin  and 
Michigan  are  all  cleaned  up.  Extra 
standard  are  all  that’s  left  in  these 
two  states  and  the  prices  are  firm 
at  70  to  721/2C  factory. 

Some  sizeable  business  has  been 
recorded  for  future  delivery  in  the 
better  and  fancy  qualities  of  cuts 
as  well  as  whole  grades. 

BEETS — Remaining  stocks  of  last 
year’s  packing  in  Wisconsin,  are  so 
well  cleaned  up  that  slow  trading 
results.  More  activity  is  noted  in 
futures  with  a  wide  variance  in 
quotations  noted. 

EVAPORATED  MILK — Independent 
canners  advanced  during  the  past 
week  20c  a  case,  while  advertised 
canners  advanced  only  10c.  Due 
to  heavy  Government  purchases 
and  shipment  to  foreign  countries, 
the  milk  situation  is  one  of  strength. 

PIMIENTOS — A  firmer  note  to  this 
market  rules  due  largely  to  dry 
weather  in  Georgia,  necessitating 


considerable  replanting.  The  acre¬ 
age  in  that  State  this  year  as  com¬ 
pared  with  last  is  substantially 
reduced. 

BERRIES  —  Spot  blueberries  are 
very  scarce  in  second  hands.  S.A.P. 
business  against  the  new  packing 
has  been  noted.  Strawberries,  red 
raspberries,  black  raspberries, 
Boysenberries,  etc.,  have  met  with 
greater  trade  acceptance.  New 
York  State  named  opening  prices 
on  Columbian  red  raspberries  and 
booked  heavily. 

CALIFORNIA  FRUITS  —  All  of  the 
principal  canners  are  out  with  apri¬ 
cot  prices.  Everyone  expected 
these  to  be  high  so  there  was  but 
little  comment.  Some  business  has 
been  recorded,  particularly  on  the 
better  and  fancier  grades. 

Yellow  cling  peaches  at  $1.15 
and  $1.25  have  been  sold.  On 
futures,  rumors  have  it  that  slight¬ 
ly  lower  prices  than  these  have 
been  quoted  by  one  or  two  small 
California  canners. 

PACIFIC  NORTHWEST — Canners  in 
Oregon  and  Washington  are  now 
running  on  Royal  Anne  and  black 
cherries.  Prices  have  substantially 
advanced  account  higher  market  to 
growers. 

No.  21/?  future  choice  prunes 
have  been  offered  at  $1.00  Coast, 
with  limited  bookings. 

Spot  business  on  balance  of  the 
Oregon  and  Washington  packs  have 
been  routine. 

CALIFORNIA  MARKET 

Crop  Conditions  Irregular — Cherries  Smaller 
Than  Expected  —  Apricots  Smallest  Since 
1921  —  The  Holdings  —  Apricot  Prices 
— Many  New  Prices. 

By  “Berkeley” 

San  Francisco,  June  20,  1940. 

CROPS — The  past  week  has  been 
marked  by  a  series  of  announce¬ 
ments  of  decided  interest  to  can¬ 
ners  and  handlers  of  canned  foods 
products.  Included  has  been  an 
official  crop  survey  report,  canned 
fruit  carry-over  figures  as  of  June 
1,  and  tentative  opening  prices  on 
apricots  and  cherries  by  several  of 
the  larger  packing  interests. 


the  .ANNINC  TRADE  •  June  24.  1940 


19 


The  California  Cooperative  Crop 
Reporting  Service  advises  that  as 
of  June  1,  fruit  and  nut  prospects 
in  this  State  show  more  irregu¬ 
larity  than  a  year  ago.  Most  lines 
indicate  a  satisfactory  production, 
however,  with  apricots  and  cher¬ 
ries  the  outstanding  exceptions,  A 
fair  crop  of  apples  is  in  sight,  with 
55  per  cent  of  a  full  crop,  as 
against  74  per  cent  at  this  time 
last  year.  The  California  apricot 
crop  is  estimated  at  118,000  tons, 
or  the  smallest  since  1921,  Last 
year’s  crop  amounted  to  312,000 
tons.  Most  of  the  cherry  crop  has 
been  harvested  and  the  output  is 
proving  smaller  than  was  at  first 
estimated.  The  crop  is  expected 
to  amount  to  about  15,400  tons,  or 
less  than  one  half  that  of  1939. 
Prospects  are  for  a  larger  fig  crop 
than  last  year,  with  82  per  cent  of 
a  full  crop  in  sight.  The  grape 
crop  promises  to  be  about  the  same 
as  in  1939.  Early  indications  are 
for  a  larger  crop  of  olives  than  last 
year,  80  per  cent  of  a  full  crop 
being  indicated,  as  against  a  re¬ 
ported  58  per  cent  a  year  ago.  The 
forecast  for  cling  peaches  is  for  a 
crop  of  374,000  tons,  as  compared 
with  366,000  tons  produced  last 
year.  Prospects  are  for  a  crop  of 
201,000  tons  of  freestones,  as  com¬ 
pared  with  the  1939  crop  of  211,- 
000  tons.  The  Bartlett  pear  crop 
promises  to  be  about  193,000  tons, 
or  less  than  the  production  for  any 
of  the  past  four  years.  The  plum 
crop  is  forecast  at  70,000  tons,  or 
slightly  less  than  production  in 
1939.  Prunes  promise  a  slightly 
larger  yield  than  last  year,  but  well 
below  the  average  for  the  past  five 
years. 

HOLDINGS — The  Canners  League 
of  California  has  brought  out  its 
fruit  carry-over  figures  as  of  June 
1  in  its  usual  detailed  form,  listing 
by  sizes,  stock  sold  but  not  shipped 
and  stock  unsold.  The  report  on 
cling  peaches  was  compiled  by  the 
Canning  Peach  Advisory  Board,  as 
was  also  that  on  fruits  for  salad 
and  fruit  cocktail.  Reports  cover¬ 
ing  other  fruits  were  compiled  by 
the  League,  with  all  but  two  can¬ 
ners  reporting,  and  a  careful  esti¬ 
mate  was  made  of  the  carry-over 
of  these. 

Reduced  to  the  basis  of  the  No. 
214  can  the  total  stock  of  apricots 


on  hand  on  June  1,  both  sold  and 
unsold,  was  479,173  cases,  of  which 
382,237  cases  were  unsold.  Stocks 
of  cling  peaches  amounted  to 
2,690,432  cases,  of  which  2,002,884 
cases  were  unsold.  Holdings  of 
freestone  peaches  were  273,173 
cases,  with  204,942  cases  unsold. 
Holdings  of  pears  were  153,553 
cases,  of  which  117,106  cases  were 
unsold.  Cherries  on  hand  amounted 
to  181,627  cases,  with  167,014  cases 
unsold.  Stocks  of  fruits  for  salad 
on  hand  were  158,968  cases,  with 
129,821  cases  unsold.  A  total  of 
747,045  cases  of  fruit  cocktail  was 
on  hand,  with  498,404  cases  unsold. 

The  movement  of  apricots  from 
June  1,  1939  to  June  1,  1940,  was 
3,386,945  cases;  that  of  cherries, 
311,730  cases;  pears,  1,412,512 
cases ;  cling  peaches,  10,626,023 
cases;  freestone  peaches,  878,657 
cases;  fruits  for  salad,  1,461,521 
cases,  and  fruit  cocktail  3,194,600 
cases.  The  movement  of  apricots, 
cherries,  freestone  peaches,  fruits 
for  salad  and  fruit  cocktail  were 
heavier  than  in  the  preceding  year. 

APRICOT  PRICES — Tentative  prices 
on  1940  pack  Blenheim  apricots, 
guaranteed  against  the  firm’s  for¬ 
mal  opening,  were  brought  out  by 
the  Richmond-Chase  Co.,  San  Jose, 
under  date  of  June  14,  as  follows: 


Halves  Halves  Whole 
No.  2% —  Unpeeled  Peeled  Peeled 

Fancy . $2.15  $2.55  $2.15 

Choice  .  1.90  2.30  1.90 

Standard  .  1.65  1.95  . 

Second  .  1.45  . 

No.  10— 

Fancy .  7.15  8.40  7.40 

Choice  .  6.40  7.50  6.50 

Standard  .  5.50  6.85  . 

Water  .  4.75  . 

S.P.  Pie  .  5.75  . 

No.  1  Tall- 

Fancy  .  1.30  1.55  1.30 

Choice  .  1.171/2  1.40  1.171/2 

Standard  .  1.071/^  . 

No.  2  tall— 

Fancy .  1.65  1.95  1.65 

Choice  .  1.50  1.80  1.50 

Choice,  Water  ..  1.45  1.75  . 

Standard  .  1.35  . 

8-Ounce — 

Choice  . 721/2  .821/2  .721/2 


For  shipment  prior  to  October  1, 
1940,  allowances  are  made  from 
list  of  5  cents  a  dozen  on  No.  2 1/0 
and  No.  2  tall,  15  cents  on  No.  10, 
2V2  cents  on  No.  1  tall,  and  IV2 
cents  on  the  8-ounce  size. 

JUICES  —  The  Richmond-Chase 
Co.,  has  also  brought  out  tentative 


prices  on  its  Heart’s  Delight  and 
other  brands  of  whole  fruit  nec¬ 
tars  and  prune  juice.  This  has 
become  an  important  line  with  this 
firm,  enabling  it  to  keep  its  plant 
in  operation  practically  throughout 
the  year.  The  prices  for  apricot, 
pear,  peach-nectarine,  plum  and 
peach  nectars  are  67V->  cents  for 
the  No.  211  size,  $4.25  for  No.  10, 
$2.65  for  No.  5  and  $2.40  for  the 
47-ounce.  The  sole  exception  is  that 
peach  nectar  in  the  47-ounce  size 
is  priced  at  $2.20.  Prune  juice  is 
priced  at  521/2  cents  for  No.  211, 
$2.55  for  No.  10,  and  $1.65  for  47 
ounce. 

CHERRIES  —  Tentative  prices  on 
new  pack  Royal  Anne  cherries 
have  been  brought  out  by  several 
important  interests,  the  following 
list  representing  a  good  cross  sec¬ 
tion  of  the  new  market : 

No.  21/.  No.  2  No.  1  No.  10  8-Oz. 

Tall  Tall 

Fancy  . $2.30  $1.75  $1.40  $8.00  $  .80 

Choice  .  2.15  1.65  1.30  7.50  .75 


Standard  ....  2.00  .  7.00 

Water .  4.50 


Some  concerns  are  making 
allowances  of  from  li/h  cents  to  15 
cents  a  dozen  from  this  list  for 
early  shipment,  while  others  are 
quoting  slightly  lower  prices  in  the 
first  place,  with  no  allowances 
made. 

The  spot  fruit  market  has  been 
affected  by  the  bringing  out  of  lists 
at  higher  prices  than  have  been 
prevailing  on  old  pack  and  quota¬ 
tions  are  a  little  higher  on  some 
lines,  especially  on  apricots  and 
cherries.  The  packing  of  these 
fruits  is  under  way  and  some  ship¬ 
ments  of  new  pack  have  already 
been  made. 

PEAS  —  The  California  Packing 
Corporation  has  come  out  with  ten¬ 
tative  prices  on  new  pack  Ftah 
sugar  peas,  as  follows:  Del  IMonte 
brand  Early  Garden,  buffet  65 
cents;  picnic  82\A  cents;  No.  303, 
$1,121/2,  and  No.  2  tall,  $1.25.  ’rmy, 
1  sieve,  picnic  95  cents  and  ?  ).  2 
tall  $1.45;  Very  Small,  2  sieve  )ic- 
nic  921/2  cents  and  No.  2  tall 
$1,421/2,  and  Medium,  4  sieve.  No. 
10,  $5.50.  Extra  standards,  oft  red 
under  other  brands,  are  quote,  as 
follows,  4-sieve,  picnic,  65  c  ts; 
No.  303,  85  cents;  No.  2  tah  95 
cents,  and  No.  10,  $4.35.  I  've- 
sieve,  picnic,  62/2  cents.  No.  303, 
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8"^  cents;  No.  2  tall,  921/0  cents, 
a  .d  No.  10,  $4.15.  Six-sieve  No. 
303,  80  cents.  No.  2  tall,  90  cents, 
and  No.  10  $3.90.  This  concern 
has  also  brought  out  tentative 
prices  on  Midwest  pack  peas. 

PINEATPLE — Packers  of  Hawaiian 
pineapple  have  brought  out  a  new 
list  extending  date  of  shipment  to 
July  31,  1940.  By  the  end  of  July, 
packing  of  the  summer  crop  will 
be  in  full  swing  and  some  price 
changes  may  be  in  order. 

OLIVE  OIL — Olive  oil  is  in  sharp 
demand,  owing  to  the  war  in 
Europe,  with  the  California  pack  a 
very  small  one  in  the  season  of 
1939-40.  The  price  is  now  $2.50  a 
gallon,  or  about  double  the  price 
last  fall.  Since  Italy  entered  the 
war,  prices  have  gone  up  about  50 
cents  a  gallon.  A  survey  early  in 
June  indicated  that  only  about 
60,000  gallons  remained  in  first 
hands  in  this  State. 


GULF  STATES  MARKET 

Squalls  Hold  Down  Shrimp  Production — 
Bulk  of  Catches  Going  To  Raw  Headless 
Trade — High  Priced  Crab  Meat  Slows 

Canning — Rains  Retard  Bean  Packing. 

By  “Bayou” 

Mobile,  Ala.,  June  21, 1940. 

SHRIMP — Rainy,  squally  weather 
all  last  week,  made  it  very  rough  in 
the  Gulf  and  the  fishermen  could 
do  very  little  shrimping,  conse- 
que'’tly  not  much  shrimp  or  any 
oth('r  kind  of  seafoods  were  pro¬ 
duced  last  week. 

Ti’.e  weather  has  moderated  to 
sonv'  extent  this  week,  but  there 
are  till  squalls  to  hold^  down  pro- 
due'  ion. 

T  -e  shrimp  are  large  and  fancy 
but  the  fishermen  report  them 
bach  *  scattered  and  not  schooling. 

T  ^  raw,  headless  shrimp  dealers 
are  ising  about  all  the  shrimp 
caiu  ^it,  hence,  there  are  few  avail- 
abl.  0  can. 

I  late  years  there  has  been  a 
go(  deal  of  unprocessed  cooked 
and  )eeled  shrimp  packed  by  the 
I'av  headless  shrimp  dealers, 
whit  .  are  put  up  mostly  in  gallon 
can-  »f  five  pounds  each.  They  are 
grat  d  as  cleaned  and  plain.  The 


cleaned  have  the  sand  vein  on  the 
back  removed  and  sell  for  35  cents 
per  pound  and  the  plain  have  not, 
and  sell  for  30  cents  per  pound. 

Of  course,  these  unprocessed 
cooked  shrimp  have  to  be  shipped 
packed  in  ice  and  they  have  to  be 
kept  in  refrigeration  or  they  spoil, 
therefore  while  they  affect  the  sale 
of  processed  cooked  canned  shrimp 
in  some  instances,  it  will  hardly 
replace  them  altogether. 

The  demand  for  processed  canned 
shrimp  at  this  time  of  the  year  is 
invariably  light,  and  while  it  is 
not  brisk  now,  buyers  are  showing 
more  interest  than  usual. 

The  price  of  processed  canned 
shrimp  is  $1.15  for  No.  1  small; 
$1.20  for  No.  1  medium  and  $1.25 
for  No.  1  large,  f.  o.  b.  factory, 
with  indication  of  an  advance.  The 
stock  on  hand  is  depleted. 

CRAB  MEAT  —  The  production  of 
crab  meat  has  been  more  or  less 
irregular  this  season,  which  has 
made  the  price  go  up  and  down 
twice  since  the  season  started. 

The  selling  price  of  the  last  two 
weeks  has  been  40  cents  per  pound 
for  white  and  30  cents  for  claw, 
which  was  higher  than  the  previous 
week  and  it  does  not  show  any  sign 
this  week  of  weakening. 

Processing  of  crab  meat  in  cans 
has  been  very  light  this  season  and 
not  much  processing  will  be  done 
as  long  as  the  price  stays  above  30 
cents  per  pound  for  the  white  and 
20  cents  for  the  claw,  because  pro¬ 
cessing  runs  up  the  cost  of  pro¬ 
duction  and  the  price  paid  by  can- 
ners  of  processed  crab  meat  will 
necessarily  have  to  be  less  than 
that  paid  by  packers  of  the  fresh 
crab  meat. 

SNAP  BEANS  —  The  bean  pack 
while  not  over  with,  is  moving  in 
a  skip  and  stop  manner,  due  to  the 
raw  material  coming  in  dribbles. 

We’ve  had  rain  every  day  now 
for  over  a  week,  so  it  is  either  a 
feast  or  a  famine. 

Up  to  two  weeks  ago,  the  crops 
were  needing  rain  badly  and  now 
they  need  sunshine.  The  bean  pack 
this  year  will  be  one  of  the  smallest 
this  section  has  had  in  ten  years. 

The  cold  weather  in  the  Spring, 
delayed  the  planting  of  the  crop 
and  the  late  freeze  killed  part  of 


the  crop  planted  and  left  the 
balance  in  a  weakened  condition  to 
the  extent  that  only  about  20  per 
cent  of  the  crop  will  be  harvested. 

The  buyers  that  bought  early  at 
the  opening  price  of  beans  are  reap¬ 
ing  the  benefit  of  their  foresighted¬ 
ness,  because  offers  of  80  cents  per 
dozen  for  No.  2  cut  stringless  beans 
are  plentiful  now,  but  very  few 
canners  in  this  section  have  any 
beans  to  sell. 

OKRA  AND  CROWDER  PEAS  —  The 
local  produce  market  has  been 
getting  okra  and  crowder  peas 
from  the  farmers  of  this  section, 
but  none  are  being  canned  and  it 
will  be  at  least  two  weeks  before 
canning  operations  start. 

Okra  is  second  to  the  most  im¬ 
portant  vegetable  pack  of  this  sec¬ 
tion  and  beans  are  first,  but  the 
okra  pack  may  exceed  the  bean 
pack  this  year,  due  to  the  bean 
pack  being  so  light. 

RIO  GRANDE  VALLEY 

Tomato  Prices  Hold — Canners  Determined — 
Grapefruit  Price  Firm  Despite  Competition — 

Mexican  Pineapple  Juice  Gives  Promise. 

By  “Rio  Grande” 

Mission,  Texas,  June  19, 1940. 

TOMATO  REVOLUTION  —  It  reads 
like  war,  to  tell  of  the  economic 
fronts  a  group  of  rebelling  canners 
face  when  asking  a  profitable  quo¬ 
tation  of  the  buyers;  and  truly  a 
soldier  in  battle  needs  hardly  more 
courage  than  does  the  canner  to 
withstand  the  terrific  onslaughts  of 
counter  attack.  To  maintain  a  line 
of  fortifications  is  difficult  because 
prices  are  constantly  under  heavy 
fire.  But  we  are  happy  to  advise 
that  price  lines  of  resistance  have 
become  strongly  consolidated,  and 
peace  treaties  in  the  form  of  sales 
are  being  signed  in  many  quarters. 
For  a  while  some  observers  thought 
an  armistice  would  have  to  be  re¬ 
quested,  for  the  buyers  dictates 
were  indeed  strong,  but  the  realiza¬ 
tion  that  there  could  be  no  honor¬ 
able  defeat  only  made  the  canners 
more  determined  in  their  stand,  for 
they  could  not  have  withstood  the 
devastating  slaughter  that  would 
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surely  have  come  from  the  buyers 
if  our  prices  of  44c  on  Is,  621/2C  on 
2s,  and  $2.75  on  10s  had  crashed. 

I  trust  the  canning  industry  will 
pardon  a  bit  of  eccentricity  in  re¬ 
porting  the  foregoing  tomato  situa¬ 
tion  this  week.  But  it  has  proved 
a  battle  to  get  the  above  mentioned 
prices,  and  that’s  how  I’m  report¬ 
ing  it,  as  a  battle.  Our  pack  is 
progressing  slowly,  but  all  ship¬ 
ments  are  being  made  at  the  above 
prices.  We  have  gained  a  very 
powerful  ally  in  that  the  banks  are 
prepared  to  underwrite  our  pack  to 
insure  a  successful  deal,  and  to 
frustrate  any  financial  pressure. 

GRAPEFRUIT  JUICE  —  Although 
severe  competition  is  being  oifered 
at  this  time  from  Florida,  with 
prices  lower  than  our  spot  quota¬ 
tions,  packers  in  this  section  could 
sell  out  every  single  case  46-oz. 
juice  in  a  day’s  time  at  prices  con¬ 
sistently  above  Florida  quotations. 
However,  packers  down  here 
recognize  the  markets  worth  and 
continue  to  hold  2s  at  621/2C  and 
46-OZ.  at  $1.60,  f.  o.  b.  factory  or 
Port  Brownsville.  By  virtue  of 
new  shipping  facilities,  another 
entirely  new  market  has  been 
opened  to  us  down  here,  in  North 
and  South  Carolina.  Brokers  in 
that  section  are  displaying  con¬ 


siderable  interest  in  Texas  grape¬ 
fruit  juice,  and  that  may  or  may 
not  be  one  reason  of  the  present 
low  prices  prevailing  in  Florida 
juice  circles. 

Our  juice  stocks  are  in  good 
shape,  and  while  prices  are  stabi¬ 
lized  at  this  time  at  the  above 
prices,  another  two  months  should 
tell  a  profoundly  different  tale  of 
supply  and  demand  and  governing 
quotations. 


PEARS — Some  little  pear  business 
has  been  booked  from  Washington 
although  the  business  seems  to 
have  been  handled  rather  quiedy 
and  details  are  difficult  to  obtain. 

R.S.P.  CHERRIES — Crop  prospects 
good.  Total  tonnage  estimated 
slightly  larger  than  1939.  Futures 
are  quoted  generally  basis  $4.75 
Michigan  for  No.  10  tins  and  95 
cents  to  $1.00  for  No.  2s. 


PINEAPPLE  JUICE  —  No  change 
noted  from  last  week,  with  prices 
of  62l^c  on  12  oz.,  90c  on  2s,  $2.05 
on  46  oz.,  and  $4.25  on  10s  continu¬ 
ing  to  prevail  as  a  more  or  less 
established  market.  If  this  pack  is 
a  success  this  season,  it  has  every 
aspect  of  becoming  an  important 
industry  to  the  Rio  Grande  Valley, 
and  an  excellent  source  of  supply 
for  pineapple  juice  to  the  nation  at 
large.  However,  it  is  claimed  that 
Mexican  pineapple  is  useful  pri¬ 
marily  for  juicing  purposes,  and 
not  in  any  other  form. 

GRAPFRUIT  &  GRAPEFRUIT  JUICE — 
Advances  on  the  citrus  juices  have 
been  more  than  maintained.  $1.45 
on  No.  2  tin  blended,  orange  or 
grapefruit  juice,  is  about  the  going 
market.  Segments  continue  quiet 
but  971/0  cents  to  $1.00  bottom. 


THE  GREAT  INTERSTATE  GROCERY 
CHAIN  OCTOPUS — It  has  been  known 
for  some  time  in  well  informed  cir¬ 
cles  that  the  firm  of  Carl  Byoir 
Associates  of  New  York  City,  pub¬ 
licity  agents,  were  employed  by 
A.  &  P.  to  sell  the  public  the 
advantages  in  trading  with  the 
“octopus.” 

Recently  in  the  House  of  Repre¬ 
sentatives  it  was  charged  that  Car! 
Byoir  is  the  head  of  “the  greatest 
espionage  and  spy  system  ever  or¬ 
ganized  on  the  face  of  the  earth.” 
Walter  Winchell,  radio  news  com¬ 
mentator,  referred  to  these  charges 
in  one  of  his  broadcasts  a  few 
Sundays  ago. 

Byoir  of  course,  denies  the  charge 
and  claims  it  is  wholly  false  but 
does  admit  he  had  a  contract  with 
the  German  Federal  railroads  to 
promote  tourist  travel  to  Germany. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cat 


IMorral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Tmie  iQi^innEiDt  Westm/nster. Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

reasonabl:^ 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N. 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.' 

Net)  6  th  Edition 

Published  by  THE  CANNING  TRADE. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low 

High 

Low  High 

Low  High 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.65 

2.80 

Large,  No.  2% . 

2.70 

2.85 

Medium,  No.  2% . 

2.55 

2.70 

Green  Mam.,  No.  2  ro.  cans . 

2.50 

2.60 

2.55 

2.60 

Large,  No.  2 . 

2.50 

2.40 

2.50 

2.52% 

2.55 

Medium,  No.  2 . 

2.35 

2.30 

2.40 

2.50 

Tips,  White,  Mam.  No.  1  sq . 

2.60 

2.70 

Small,  No.  1  sq . 

2.40 

2.55 

Green  Mam.,  No.  1  sq . 

2.40 

2.50 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . 

2.25 

2.10 

2.15 

2.25 

2.40 

Green  Tips,  40/50,  2s . 

11. 

2.6o 

2.30 

2.35 

Green  Cuts  and  Tips.  2s . 

1  r.fi 

1.65 

1.76 

Green  Cuts  and  Tips,  10s . 

7.25 

7.50 

7.50 

9.50 

Green  Cuts,  2s . 

1.00 

1.05 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.85 

1.00 

1.10 

1.05 

1.10 

No.  10  . 

4.90 

5.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.70 

.80 

.721/5 

.80 

.85 

1.00 

No.  10  . 

3.35 

3.85 

Std.  Cut  Green,  No.  2 . 

.62'/ 

.67'/. 

.70 

.75 

.75 

.80 

No.  10  . 

3.25 

3.25 

3.50 

3.50 

3.75 

Fancy  Whole  Green,  No.  2 . 

1.45 

1.50 

1.35 

1.50 

No.  10  . 

5.00 

5.50 

4.85 

5.50 

Ex.  Std.  Whole  Green,  No.  2.... 

1.10 

1.20 

1.20 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

.95 

.95 

1.05 

5.00 

5.25 

No.  10  . 

.70 

.87% 

.87% 

3.75 

5.50 

No.  10  . 

4.50 

Std.  Cut  Wax,  No.  2 . 

.65 

.77% 

.7214 

No.  10  . 

3.50 

Fancy  Whole  Wax,  No.  2 . 

1.20 

1.05 

1.55 

No.  10  . 

4.75 

5.00 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

1.00 

1.15 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std..  No.  2 . 

.70 

No.  10  . 

3.50 

3.25 

3.50 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.35 

1.55 

1.35 

1.40 

1.50 

1.50 

No.  10  . 

7.25 

7.50 

8.00 

1.05 

1 .30 

1.20 

1.30 

No.  2  Medium  Green . 

1.15 

1.10 

1.30 

1.25 

1.25 

No.  10  . 

5.75 

6.00 

No.  2  Green  &  White . 

.80 

.02 '/. 

.90 

.90 

.90 

No.  10  . 

1.75 

1.75 

No.  2  F'resh  White . 

.67' 

4  .80 

.72% 

.80 

.90 

.95 

No.  10  . 

3.50 

4.00 

GO 

BEI  7  S 

Wh.-io,  No.  2 _ 

1.15 

1.20 

4.00 

.85 

.90 

3.25 

1.35 

1.50 

5.00 

1.05 

N.  .  2%  . 

1.00 

No.  10  . 

3.75 

Std.  Cut,  No.  2 

.65 

.65 

N  2'/. 

.90 

.70 

N.-.  10  . 

.  3.25 

3.25 

2.75 

3.00 

Fan:  V  Cut.  No  2 

.65 

.70 

.67'/. 

.7214 

N„.  214  . . . 

.7214  .80 

No  10  . 

3.00 

3.26 

Std.  Sliced,  No.  2 . 

.80 

.85 

.90 

N(  2 '4  .... 

1.10 

3.35 

N-  10  . 

3  7.5 

3.75 

.00 

Fan'  Sliced,  No.  2 . 

.70 

.72% 

N.  10  . 

3.00 

3.25 

3.60 

CAl  iOTS 

Std.  diced.  No.  2 . 

No.  10  . 

.  4.50 

4.50 

Std.  Diced,  No.  2 . 

No  10  . 

!  3.50 

4’.o'o 

.72%  . 

3.25  . 

.65 

.70 

PEA^  AND  CARROTS 

Std.  j\o.  2 . 

..  .70 

.80 

Fane  No.  2 . 

..  1.00 

1.15 

1.05 

1.20 

1.00 

1.10 

CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2........~..~~~~~~~ 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

Shoepeg,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

CORN — Creamstylc 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2%  . 

No.  10  . 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 . 

No.  10  . 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Ex.  Std.  Sweets.  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets.  5s . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets.  4s . 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  6s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

OlU.  la . 

No.  2  Ex.  Std.  Alaskas,  2s . 

No.  2  Ex.  Std.  Alaskas.  3s . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas.  5s . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas.  3s . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas.  5s . 

No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s.  Soaked . 

10s  . 

PUMPKIN 


.90 

1.16 

.90  1.02% 

5.15 

5.25 

4.86  5.25 

.80 

.82% 

.87%  .95 

4.75 

5.00 

4.50  4.76 

.70 

_  .86 

_ _ 

4.00 

.  4.50 

.92%  1.05 

.92%  1.07% 

5.25 

5.30 

6.00  5.50 

.85 

1.00 

4.76 

4.50  _ 

.76 

.76  . 

4.00 

4.50 

4.25  _ 

. 

. 

1.00 

1.15 

.97%  1.00 

5.25 

6.00 

6.00  5.00 

.90 

1.05 

4.35 

5.25 

-II 

.85 

.85 

.86  . 

.80 

.95 

.85  1.00 

4.50 

4.76 

4.25  4.50 

.75 

.85 

.67%  .76 

4.00 

4.25 

3.76  4.25 

.70 

.77% 

.65  .70 

3.40  4.00 

.90 

1.00 

.85  .90 

5.00 

4.00  4.50 

.72% 

.90 

.67%  .75 

4.20 

5.00 

3.95  4.50 

.60 

.65 

.69  .65 

4.00 

4.25 

3.65  4.00 

.70 

.85 

.70 

1.10 

2.76 

2.00 

2.36 

— 

.80 

.92% 

4.25 

4.60 

.60 

3.25 

.80 

4.00 

1.36 

1.27%  1.50 

1.35 

1.60 

1.25 

1.10 

1.30 

1.30 

1.40 

1.15 

1.00 

1.20 

1.20 

1.30 

1.07% 

1.10 

1.00 

1.10 

1.20 

1.10 

1.10 

1.20 

1.20 

1.25 

1.07% 

1.00 

1.00 

1.20 

.90 

1.02% 

.95 

.95 

1.00 

.87% 

.90 

.92% 

.971/ 

.90 

•97% 

1.00 

.87% 

.90 

.95 

.95 

1.00 

.85 

.85 

.90 

.85 

.90 

.85 

.90 

.85 

.90 

6.25 

6.76 

5.00 

6.25 

4.00 

4.50 

4.75 

4.10 

4.25 

4.25 

4.75 

4.00 

4.15 

1.50 

1.55 

1.45 

1.50 

1.15 

1.25 

1..35 

1.45 

1.35 

1.45 

1.05 

1.07% 

1.40 

1.30 

1.40 

1.20 

1.10 

1.15 

1.20 

1.30 

.85 

1.05 

1.10 

1.10 

1.20 

.95 

1.00 

1.00 

1.10 

.97% 

1.00 

4.50 

.85 

1.00 

1.10 

.76 

.90 

.95 

.70 

.90 

.75 

.80 

.85 

.95 

.75 

.77% 

.85 

.95 

4.00 

3.80 

.70 

.95 

1.00 

.57% 

.60 

.60 

.60 

.60 

.65 

2.76 

3.00 

2.60 

.60 

.65 

.65 

2.50 

3.25 

Fancy,  No.  2 . 

No.  2Vi . 90 

No.  3  . 

No.  10  .  2.90 

SAUER  KRAUT 

Fancy,  No.  2 . 70 

No.  2%  . 75 

No.  3  . 

No.  10  .  2.80 

SPINACH 

No.  2 . 70 

No.  2 'A  . 871/. 

.No.  10  .  3.00 

SUCCOTASH 

,Std.  No.  2,  Gr.  Corn.  Dr.  Limas.  .77% 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  .90 

Triple,  No.  2 . 97% 


.67%  . 

.90  . 

.65 

.85 

.67% 

.90 

3.00 

2.76  3.26 

2.90 

.75 

.90 

.70  .80 

.75  .85 

.75 

1.00 

1.15 

3.40 

2.90  3.30 

3.10 

3.30 

1.00 

3.40 

.62%  .65 

.85  . 

2.76  2.85 

1.07% 

1.35 

4.35 

.86 

1.10 

— 

— 
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SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 70 

No.  2Vi  . »5 

No.  3  . 

No.  10  .  3.00 

Fey.,  No.  2  Syrup  Pack . 76 

No.  2V2  .  1-00 

No.  3  . 

No.  10  .  3.35 

TOMATOES 

Fancy,  No.  2 . 


Fas  tern 
Low  High 


Central 
Low  High 


.80 

1.00 


3.36 


1.07 


.76 

1.00 


3.75 


No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1.. 
No.  2  . 


No.  3 


Std..  No.  1 . 45 

No.  2  . «'J 

No.  2  Mi  . 

No.  3  . 

No.  10  .  2.60 

TOMATO  PUREE 

Sid.,  No.  1,  Who.  St.  1.04 . 40 

No.  10  .  3.00 

Std.,  No.  1.  Trim  1.035 . 3 (Mi 

No.  10  .  2.75 

TOMATO  JUICE 

No.  211  Cyl . 

No.  300  . 

No.  3-3  Cyl . 

No.  2  . 


.47  Mj 
.it 


.42  Ml 
.62  Mj 


No.  3  Cyi.. 
No.  10  . 


TURNIP  GREENS 
No.  2  . 


No.  10 


.60 

2.35 

3.(;o 

2.90 

3.25 

.75 

.70 

.76 

1.06 

.96 

1.00 

3.75 

3. <5 

3.26 

3.60 

Canned  Fruits 


3.00 

3.60 


.72  Mj 


APPLES 

No.  10,  water . . .  ^ 

No.  10,  standard  heavy  pack....  2.00 

No.  10,  fancy  heavy  pack .  3.25 

APPLE  SAUCE 

No.  2  Fancy .  -JJl 

No.  10  .  -J-BO 

No.  2  Std .  -Cu 

No.  10  .  2.85 


APRICOTS 

No.  2Mi.  Fancy . 

No.  2^,  Choice . 

No.  2  Mi  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 

No.  2  .  1-40  1.60 

No.  10  .  7.00  . 

CHERRIES 

Red  Sour  Pitted,  No.  2 .  l.o5  . 

Red  Sour  Pitted.  No.  10 .  4.75  5.25 

R.  A.  Fey.,  No.  2VG . 

Choice,  No,  2  Mi . 

Std.,  No,  2'A . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2M! . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  .  1.00  1.10 

No.  5  .  2.60 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . 

No.  390  . 

No.  2  . 65 

46  oz .  1.41 

No.  5  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


.72' 

1.45 


PEACHES 

Y.  C.,  Fey..  No.  2'/^. 

Choice,  No,  2% . 

Std.,  No.  2V4 . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std..  No.  10 . 

Pie,  No.  10 . 

Water,  No.  10 . 


1.46  1.60 

9.00  . 

1.00  1.10 

4.75  5.50 

.45 

.62  M-  .65 
1.60  . 


West  Coast 
Low  High 


1.20 

1.60 


Solid  Pack 


Canned  fruits— CunUnued 


.80 

.90 

1.05 

1.10 

1.06 

1.06 

L.15 

1.26 

1.26 

1.35 

1.36 

1.36 

1.50 

4.25 

4.50 

4.35 

4.36 

.50 

.46 

.47^^ 

.75 

.70 

.75 

.70 

.90 

.92'4. 

L17M! 

.90 

1.15 

1.16 

>.85 

3.50 

2.75 

3.50 

3.35 

.90 

.85 

.85 

1.00 

1.02  Mi 

.90 

2.75 

2.50 

2.65 

3.15 

3.35 

.60 

.42 '4i 

.45 

3.00 

3.25 

3.25 

3.40 

.40 

.42 '/j 

.62Mi 

2.75 

3.00 

3.00 

3.15 

2.90  3.00 

3!2&  3"36 


1.36 

6.00 

2.10 

2.00 

1.80 

7.00 

6.75 

6.00 

2.30 

7.65 


1.40 
5.25 
2.30 
2.15 
2.00 
8.00 
7.50 
7.00 

2.40 
7.75 


1.36 

6.00 


1.50 

1.26 

1.16 

4.90 

4.40 

3.76 

3.76 

3.26 


1.60 

1.45 

1.25 
6.05 
4.76 

4.25 
4.16 
8.40 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


PEARS 


No.  10  . 

Choice,  No.  2Y2- 
No.  10  . 


Choice,  No.  2%- 


With  puree 
.65  .67 

.82  Mi 


1.36 

1.36 

L66 

1.90 

1.30 

*1.40 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water.... 
No.  10  Pie.  S.  P.. 


PINEAPPLE 

No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall .  1.20 

No.  2M!  .  . 

No.  10  in  Juice .  6.25 

No.  10  in  Syrup . 


PINEAPPLE  JUICE 

Buffet  . 

No.  211 . 

No.  2  . 

No.  2V2  . 

46  oz . . 

No.  10  . 


RASPBERRIES 
Black,  Water,  No.  2.. 


Red,  Water,  No.  2.. 


2.10 

2.16 

1.86 

2.00 

1.66 

1.75 

7.00 

6.26 

6.50 

6.75 

6.00 

3.76 

4.25 

4.25 

4.40 

.80 


2.05 

4.25 


F.  O.  B.  Honolulu 
Mexican  Crushed  Sliced 

.  .80  .811 

.  .86 

.  1.27 '4  1.42 '4 

.  1.70  1.711  ‘ 

5  5.35  5.60 

.  6.76  6.00 


F.  O.  B.  Honolulu 

.47  Ml  . 

.67  Mj  . 

.95  . 

I.37'4i  . 

2.17'/.  . 

4.50  . 


Red.  Syrup.  No.  2.. 


1.46 

1.50 

.  1.65 

8.76  . 

8.60 

.  6.00 

.  1.65 

7.26  7.60 

6.26 

6.60 

.  6.60 

1.76  . 

1.40 

1.60 

.  1.80 

2.00  2.10 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10.. 


Canned  Fish 


HERRING  ROE 


2.00 

2.25 

1.86 

1.95 

LOBSTER 

1.40 

6.75 

6.26 

5.50 

1.65 

7.25 

6.60 

5.75 

Flats,  1  lb . 

Vi  lb . 

Vi  lb . 

OYSTERS 

1.00 

1.10 

Std.,  4  oz . 

3.76 

4.00 

8  oz . 

10  oz . 

Selects,  6  oz . 

SALMON 

Red  Alaskas,  Tall,  No.  1. 

Flat,  No.  Vi . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

No.  ^  . 

Pink.  Tall.  No.  1 . 

Flat,  No.  Mi . 

Sockeye,  Flat,  No.  1 . 

No.  V:  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 


1.12V4  1.25 

3.25 

1.80 

Southern 

1.00 

1.06 

1.10 

1.06  1.10 

1.80 

2.10 

2.20 

2.10  _ 

SHRIMP 

No.  1,  Small . 

No.  1,  Medium .  1.30 

No.  1,  Large .  1.35 

SARDINES  (Domestic)  Per  Case 

>4  Oil.  Key . 3.75 

14  Oil,  Keyless .  3.10 

'4  Oil.  Tomato,  Carton . 

Vi  Oil,  Carton .  4.05 

%  Mustard,  Keyless .  2.85 

Calif.  Oval  No.  1,  24*8; . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH,  Per  Case 

Fey..  Yel.,  Is,  24's . . 

Fey.,  Yel.,  Is,  48’s . 

^4s  . 

ViS  . 

Light  Meat,  Is . 

%s  . 

ViB  . 


Northwest  Selects 


1.10 

1.60 


1.2U 

1.65 


2.25 

2.36 

1.72M 

1.90 

2.00 

1.46 

‘rso 

2.00 

?.10 

1.40 

'.45 

1.80 

1.90 

Southern 
1.16  1.30 

1.20  1.36 

1.26  1.40 


3.50  4.00 


10.00  It.OO 


5.60 

4.20 


00 

40 


9.60  r.no 
6.26  I  50 
3.66  S.90 
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WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Good  used  equipment  for  corn,  peas  and  toma¬ 
toes.  Super  buskers  and  whole  grain  cutters.  A  complete  set 
of  equipment  for  canning  tomatoes  including  boilers.  Address 
Box  A-2419,  The  Canning  Trade. 


FOR  SALE — One  Link-Belt  Merry-go-round  Peeling  Table,  88 
peeler  capacity,  all  steel  construction.  400  pounds  Ferry’s 
Detroit  Dark  Red  Beet  Seed.  Address  Box  A-2441,  The 
Canning  Trade. 


FOR  SALE — The  Greatest  Stock  of  Canning  Equipment 
Ever  Assembled  .  .  .  recent  plant  liquidations  enable  us  to  offer 
a  tremendous  variety  of  desirable  units  at  extraordinarily  low 
prices  .  .  .  Complete  line-ups  for  packing  peas,  beans,  corn, 
tomatoes,  fruits,  preserves,  etc.  .  .  .  retorts,  cookers,  kettles, 
glass  lined  tanks  (a  great  range  of  sizes.)  Fillers,  Haller  18 
tube  rotary  automatic,  Elgin  6  valve  automatic  can  filler  .  .  . 
Labelers,  Ermold,  O  &  J  automatic,  etc.  Crowners,  Conveyor, 
Pulp  Coils  and  Pulpers,  Briners,  Sheers,  Dicers,  Peeling  Tables, 
Vacuum  Pans,  miscellaneous  factory  handling  equipment.  What 
Are  Your  Needs?  Wire  to  Box  No.  16,  First  Machinery  Cor¬ 
poration,  East  Ninth  Street  &  East  River  Drive,  New  York, 
New  York. 


FIT*  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 

IF  You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 

IF  You  want  to  rent  or  to  huy  a  can¬ 
nery —  or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page 
THE  COST  is  very  small. 

The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


FOR  SALE  — FACTORY 


FOR  SALE — Dog  Food  Plant.  Fully  Equipped.  First  class 
condition.  Good  Central  Location.  Large  Warehouse.  Capacity 
4,000  cans  per  hour.  Can  be  easily  adapted  for  Corn  or 
Tomatoes.  Roxanna  Canning  Company,  Waynesville,  Ohio. 


WANTED  — CANNED  FOODS 


V/ ANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


SITUATIONS  WANTED 


I  )SITION  WANTED  —  As  superintendent  or  production 
ma-  iger.  25  years  diversified  California  canning  experience. 
Un  rstand  business  from  field  to  can.  A-1  references.  Location 
not  ssential.  Address  Box  B-2443,  The  Canning  Trade. 


FOR  SALE— PLANTS 


T  R  SALE — Cabbage  plants  for  the  Kraut  trade.  Five 
mil  .n  ready — Copenhagen  Market,  Marion  Market  (Yellows 
Rch  cant)  Flatdutch,  Goldenacre,  etc.  Also  Bermuda  and  Sweet 
Spa  ;sh  Onion'  plants.  Tomato  plants  for  the  Canning  trade. 
Rut  nrs,  Marglobe,  Bonnybest,  Stone  and  Baltimore.  Wire, 
pho  ”  or  write  for  samples  and  prices  or  visit  our  farms. 
Exf  ess  or  truck  shipments.  J.  P.  Councill  Co.,  Franklin,  Va. 


Books  You 

Need  To  Round  Out 

Y our  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book,  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compendium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets'and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN — Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning— A.  W.  Bitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 

THE  CANNING  TRADE 


BALTIMORE 


20  S.  Gay  Sheet 


MARYLAND 


the  canning  TRADE  •  June  24.  1940 


25 


Where  To  Buy 

the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS,  (wood)  picking 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Mortal,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  III. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Corn  Products  Sales  Co.,  New  York  City 

WAREHOUSING 

Terminal  Warehouse  Co.,  Baltimore,  Md. 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


TIP  OFF 

Mother:  How  did  you  like  the  show  Daddy  took  you  to? 

Son:  Very  nice,  Mamma,  dear.  The  ladies  were  dressed  in 
stockings  clear  up  to  their  necks. 

“What  are  the  chances  of  my  recovery.  Doctor?”  asked  the 
bed-ridden  man. 

“One  hundred  per  cent,”  the  physician  reassured  him.  Medi¬ 
cal  records  show  that  nine  out  of  every  ten  die  of  the  disease 
you  have.  Yours  is  the  tenth  case  I’ve  treated.  Others  all 
died.  Statistics  are  statistics.  You’re  bound  to  get  well.” 

A  LITTLE  PEP 

For  hours  they  had  been  together  on  her  front  porch.  The 
moon  cast  its  tender  gleam  down  on  the  young  and  handsome 
couple  who  sat  strangely  far  apart.  He  sighed.  She  sighed. 
Finally: 

“I  wish  I  had  money,  dear,”  he  said.  “I’d  travel.” 

Impulsively,  she  slipped  her  hand  into  his;  then,  rising 
swiftly,  she  sped  into  the  house. 

Aghast,  he  looked  at  his  hand.  In  his  palm  lay  a  nickel. 

SO  THERE! 

A  lady  was  riding  on  the  train  with  her  son.  The  conductor 
came  by  and  she  said,  “A  fare  for  me  and  a  half  fare  for 
the  boy.” 

The  conductor  looked  at  the  boy  and  said,  “Lady,  that  boy’s 
got  long  pants  on.” 

“In  that  case,”  said  the  lady,  “a  full  fare  for  the  boy,  and  a 
half  fare  for  me.” 

WATCH  OUT 

A  long  wisp  of  artificial  grain  was  the  ornament  on  a  girl’s 
hat  in  the  streetcar.  It  was  placed  horizontally,  and  it  was 
tickling  the  face  of  a  man  who  sat  next  to  the  wearer.  Soon  it 
came  to  rest  in  his  ear. 

The  man  took  a  huge  claspknife  from  his  pocket  and  began 
stropping  it  in  the  palm  of  his  hand. 

“Oh,  what  are  you  going  to  do?”  cried  the  girl. 

“If  them  oats  gets  in  my  ear  again,  miss,”  replied  the 
victim,  “there’s  going  to  be  a  harvest.” 

Sign  on  a  Scotch  golf  course:  Members  will  please  refrain 
from  picking  up  lost  balls  until  after  they  have  stopped  rolling. 

FOOD  FOR  THOUGHT 

Motorist  (at  road  stand  with  gas  pump):  Fill  her  up. 

Girl  companion:  Aren’t  you  going  to  eat  too? 

NIGHT  LIFE 

“Pa,  may  I  have  a  quarter  to  go  to  the  circus  with?” 

“What?  A  quarter  to  see  the  circus,  and  here  only  last 
week  I  let  you  go  out  at  night  to  see  the  eclipse  of  the  moon! 
Young  man,  do  you  want  your  life  to  be  one  perpetual  rou*'  !  of 
gaiety?” 

COLD  HEARTED 

A  member  of  the  home  missionary  society  approached  the 
meanest  man  in  town.  “We  are  having  a  raffle  for  a  poor 
widow,”  she  declared.  “Will  you  buy  a  ticket?” 

“Nope,  I  couldn’t  keep  her  if  I  won  her.” 


“Mirandy,”  said  a  friend  of  the  family  to  the  old  ci  ■ 'ved 
washer-woman,  “have  you  seen  Miss  Edith’s  fiance?” 

“No  ma’am,”  she  answered,  “it  ain’t  been  in  the  wash  yet. 


NEEDS  NO  INTRODUCTION 
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Terminal’s  Field  Warehouse  Service 

FOR  BANKS 

Profitable  and  Safe  Commodity  Loans 

During  our  five  years'  experince,  neither  we  nor  any  bank  nor  any  creditor  has  suf¬ 
fered  a  loss  on  loans  or  advances  made  on  the  security  of  our  FIELD  WARE¬ 
HOUSE  RECEIPTS. 

FOR  INDUSTRY 

Financing  of  Inventories  of  Raw  Materials  and  Finished  Products 

Loans  that  have  been  received  on  the  security  of  our  FIELD  WAREHOUSE 
RECEIPTS  have  proved  constructive  and  as  the  collateral  is  held  contiguous  to  the 
borrower's  premises,  it  is  convenient  and  economical  to  handle. 

FOR  SECURITY  AND  SERVICE 

Satisfactory  and  successful  service  for  46  years— net  worth  over  $800,000— net 
current  assets  greater  than  any  other  company  in  the  business  —  offices  and  repre¬ 
sentatives  on  call  in  the  field  of  operations. 


Specialists  in 

FIELD  and  METROPOLITAN  CANNED  FOODS  WAREHOUSING 

For 

Tri-State  Canners 

TERMINAL  WAREHOUSE  COMPANY 

BALTIMORE,  MARYLAND 


Dcl-Mar-Va  Office:  Easton,  Md. —  William  S.  Willis,  Manager 
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7i4e  /ida/uuu  St^uUn 

HENDERSON’S  BUSH  LIMA  BEANS 


Cauie^  -  -  mo^  ufulc^n^n 

This  pure-lined  stoek  represents  a  distinct  advance  in  uniform¬ 
ity  of  vine  growth  and  concentration  in  setting  of  pods,  resulting 
in  a  higher  percentage  of  green  beans  at  the  canning  stage. 


Associated  Seed  Groivers,  Inc. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Keu)  Haven,  Connecticut 

Sales  Branches: 


Atlanta  •  Indianapolis  •  Los  Angeles  •  Memphis  •  Salinas 


San  Antonio 


